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Section 1 – Market Strategy

Section 1.01 – Introduction

As a subcontractor to Leigh|Fisher, LandUse|USA, LLC has been retained by the OKC Will Rogers
World Airport (“The OKC Airport”) to develop a market strategy for what is currently known as the
East Side Development project. This document presents our conclusions, findings and
recommendations, and is intended to help guide the final plan, strategy and project
implementation.

This market strategy is the result of considerable data analysis that included modeling market
supply and demand throughout the Greater Oklahoma City market. A broad spectrum of potential
land uses was tested, including retail; office space; distribution and warehouse facilities; and a mix
of direct and indirect aviation uses. The analysis also involved a close study of performance
measures across industry categories, plus comparisons to other metropolitan markets throughout
the South Central United States. Results were then qualified for the unique attributes of the study
area and proposed project within the OKC Airport.

Section 1.02 – Cameo, Signature Project

Overall, we find the real estate opportunities for the Eastside Development project to be favorable,
although not without some cautions. The strategy should begin with development of a retail village
in a town center format and with smart planning and design that clearly convey an urban and
walkable environment.
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Even with just a few good anchors, the retail component can serve as the gateway to other mixed
uses, helping to convey a cameo, signature project that celebrates the City of Oklahoma City,
conveys its unique identity, and serves the surrounding business community and residential
neighborhoods. The retail strategy is elaborated upon in Section 1.04 of this report.

We have also developed a strategy for the placement of specific uses within the project, and in a
way that helps knit them together (see the inset below and Exhibit A.01 in the attached Appendix
A.) The retail village is shown in red and its location specifically designed to create a gateway into
the project for highway traffic using the 74th Street exit, and local southbound traffic along Portland
Avenue.
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Patrons at nearby hotels (parcels 28 through 31) and daytime workers at nearby businesses
(parcels 17 through 23C and parcels 32 through 35) should be able to walk to the retail village by
using sidewalks along both sides of Portland Avenue. Parcel 24C is specifically designated as flex
space for retail and/or office space, ideally with tenants facing north toward the retail village.

Parcels 17C through 23C should also be considered as flex space for office and/or non-aviation
warehouse uses. Parcels 32C through 35C have highly desirable visibility to I-44, and should be
reserved for high-quality, build-to-suit office tenants. Finally, the westernmost parcels have been
subdivided into direct aviation uses (with airfield access) and indirect aviation, aviation support
and/or non-aviation related warehouse facilities.

All of these recommendations, including the general scale of acreage allocated among categories of
use, are substantiated by a close study of market supply and demand in the local market. A
description of the analytic approach and methodology is provided in Section 2.30 of this report.

Section 1.03 – Market Observations

In formulating the strategy, we considered a number of site and locational attributes of the project,
with the following summary observations:

 The project offers excellent visibility to Interstate 44, which connects the Greater Oklahoma
City market with Dallas-Fort Worth, Kansas City, Tulsa, etc. Average Daily Traffic (ADT)
counts along I-44 are favorable and estimated to exceed 100,000 vehicles at the
convergence of I-44 with I-240 (see Exhibit G.16 in Appendix G.) Traffic counts exceed
80,000 vehicles along I-240 near the Airport, and exceed 50,000 along I-44 near the Airport.
The average of about 75,000 vehicles daily is roughly equivalent to 55 million advertising
exposures annually, which can be very attractive to potential businesses.

 The project is proximate to the OKC Airport with access to airfield runways and taxiways.
However, the majority of traffic generated by arriving and departing visitors is still expected
to be along Meridian Avenue. Regional destinations are expected to include regional
employment centers, universities, hospitals, downtown Oklahoma City, etc. – most of which
are located to the north.

 The primary trade area (see Exhibit G.10) has a population of about 250,000. Although it
typically takes a population base of at least 500,000 to support a regional shopping center,
the trade area size is certainly sufficient to support a few large anchors among grocery,
general merchandise and home improvement categories.
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 The primary trade area has a per capita income of about $21,000, which is significantly
lower than average for the Oklahoma City 7-County MSA ($31,000.) Overall, the market is
too moderate to support upscale retail stores.

 The northern half of the Oklahoma City market clearly benefits from a larger number of
retail choices, whereas the more moderate southern half of the market is relatively
underserved. Within the trade area, there remains an opportunity for a limited amount of
moderate and value-priced retail.

Competition for future retailers will continue to be fierce throughout the Oklahoma City
market. Upscale and regional destinations like Ikea, Bass Pro Shops and Cabela’s will be inclined
to locate to the north near the Penn Square and Quail Spring Malls. Penn Square Mall is
expected to expand, opening new opportunities for additional retail.

Upscale and unique hotel brands will target Downtown Oklahoma City. Among retailers that
have multiple store locations, Moore and Midwest City / Del City will continue being
competitive in luring moderate-to-better brands.

Section 1.04 – Village Town Center

The optimal retail strategy calls for development of a small village town center with a minimum of
400,000 square feet (sf) of retail space. To succeed, the village center must include several large
anchor tenants, including a full-line grocery store like Crest or Wal-Mart Neighborhood Market and
with up to 65,000 sf of space.

A second anchor should include a discount department store (not a supercenter) like Target or Wal-
Mart (100,000 sf); or a membership warehouse club like Costco. These would be enhanced by a
book store (20,000 sf), sporting goods store (25,000 sf) pharmacy like CVS or Walgreens (14,000 sf);
and a small international grocery store that specializes in Asian, Hispanic and/or African import
products (up to 6,000 sf).

There is also a need for a large home improvement store like Home Depot or Lowe’s, which could
also be enhanced by a smaller hardware store and complementary home improvement stores
(carpet, tile, paint, window coverings, etc.) A summary of these recommendations is proved on the
following page and in the attached Exhibit A.02.
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Village or Town Center – Tenant Program

Conventional Retail Square Feet
Full-Line Grocery Store 65,000
International Grocery 6,000
General Merchandise 100,000
Pharmacy 14,000
Book Store 20,000
Sporting Goods Store 25,000
Complementary Tenants 20,000
Subtotal 250,000

Home Improvement Square Feet
Home Improvement 100,000
Hardware Store 8,000
Lawn Equipment 6,000
Complementary Tenants 11,000
Subtotal 125,000

Restaurants and Eateries 25,000

Total Retail Opportunity 400,000

Only after anchor tenants are secured for the retail village would full-service and limited-service
restaurants also be supported in the project. The market is nearly saturated in these categories, so
any new restaurants will need to capture expenditures from a mix of patrons, including daytime
workers, airline travelers, community college students, highway commuters (including truckers and
other visitors just passing through), hotel patrons, and repeat shoppers.

Here are some additional observations on the concept of a small retail village and town center:

 The retail should pivot around the intersection of Portland Avenue and 74th Street and
should be clustered together as close as possible to that intersection.

 The retail should follow urban design standards with zero set-backs from that intersection;
parking in the back or along Portland Avenue; sidewalks with access from other mixed uses
in the project; and accommodations for public transit.
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 The retail should serve the needs and expectations of resident households and local
working families first and that of visitors second. It should provide household basics like
grocery, pharmacy and hardware. Grocery stores are particularly under-represented in the
market, and there is both a need and demand for more choices.

 The town center concept should include a specialty grocery store and drug store/pharmacy,
as well as a full-service grocery store. A discount department store and/or membership
warehouse club can also be supported. However, a supercenter could undermine the
opportunity for a full-service grocery store and specialty grocer, so is not recommended.

 Costco Membership Warehouse Club has stores in the surrounding markets of Kansas City,
Memphis and Dallas-Ft. Worth, but seems to have bypassed Oklahoma City. In order to
recruit a Costco to the Airport project, the brand would probably expect to achieve some
efficiencies and critical mass with a multi-store regional strategy.

 Given that most of the destination types of retail are already clustered in the northern part
of the Oklahoma City market; and also given the relatively moderate income profile of the
primary trade area for the Airport project, it is unlikely that it could attract trendy brands
like IKEA, Bass Pro Shop or Whole Foods.

 It is also unlikely that the project can become a destination for cross-shopping among big-
ticket hard-line categories like furniture and automotive dealerships.

 For perspective on the size of the retail village, most town centers are typically 600,000
square feet, and most regional shopping centers are at least 900,000 square feet. With
about 400,000 square feet of space (including restaurants and eateries), the retail village for
the Airport project is expected to be about two-thirds of the typical size for town centers.

 The scale of the town center could be more than one level, and some of the street front
retail space could be topped by a second level of for-lease office space for small
professional suites of 500 to 3,000 square feet each.

Recognizing that our recommendations for the retail component of the project are conservative,
the strategy also allows for some flex space that could be utilized for either retail and/or office
space. We also recommend that development of speculative retail space be avoided at all costs and
that every retail building include at least one signed anchor (grocery, pharmacy, hardware) with at
least 6,000 square feet; and that all restaurants be attached to the anchors rather than being
freestanding buildings on out-lots.
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Section 1.05 – Traveler Accommodations

In addition to a small village town center, the project can also support two or three hotels or
motels. Initial suggestions include the following:

 An extended stay suites like Studio Six by InTown Suites or Marriott Residence Inn.

 A moderate full-service hotel like AmeriSuites by Hyatt, Hawthorn Suites by Wyndham, or a
Radisson Hotels or Sheraton Hotels & Suites by Starwood.

 A budget or value hotel like Best Value Inn, Microtel Inn & Suites, or a Rodeway Inn or Sleep
Inn by Choice Hotels.

Hotels typically demand excellent highway visibility, but may accept secondary access compared to
destination types of retail. For these reasons, it is recommended that the inboard parcels between
Portland Avenue and I-44 be reserved for traveler accommodations (see Parcels 28C through 31C in
Exhibit A.01.) In comparison, restaurants should be integrated into the town center, with
pedestrian sidewalks providing walkability for hotel patrons.

Gasoline stations, convenience stores, limited-service eateries connected to convenience stores,
car washes and truck stops should all be located at the next exit south of the retail village and
pivoting around the intersection of Portland Avenue and 89th Street. This strategy is deliberately
designed to preserve the town center character of the retail village and ensure that the prime retail
corners at Portland and 74th Street are not taken by gas stations.
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Section 1.06 – Office Campus

Exhibits A.05 and A.06 in the attached appendix provide a list of office tenants most likely to be
supportable in the local market. The list is diverse and includes a large number of small tenants
likely to be interested in 2,000 to 6,000 square feet of space (Exhibit A.05). A few larger anchor
tenants could be attracted in the categories listed below (Exhibit A.06), and should be targeted for
build-to-suit facilities with direct visibility to traffic along I-44/I-240.

Build-to-Suit Office Campus Anchors
 Electronic Shopping and Mail-Order Houses
 Newspaper, Periodical, Book and Directory Publishing
 Data Processing, Hosting and Related Services
 Technical and Trade School – Advanced Education

Other businesses could occupy small tenant space above retail within the town center, or could
occupy sublease space within the build-to-suit facilities. The maximum magnitude of office space
among all tenants listed in Exhibits A.05 and A.06 (including build-to-suit anchors and health care
facilities) is 170,000 square feet. However, this is a preliminary and conservative estimate, and we
anticipate that the longer-term, build-out opportunity is more likely to approach 300,000 square
feet.



Page 9

Will Rogers World Airport ~ East Side Development The Market Strategy

Section 1.07 – Warehouse, Distribution, Logistics

Exhibit A.06 also provides lists of potential tenants in the wholesale, distribution, storage and
logistics industries. These tenants are likely to be larger and would probably build facilities with at
least 10,000 square feet, with some approaching 70,000 square feet and averaging in the 30,000 to
50,000 square foot range. Near-term, the maximum magnitude of space in these categories is
expected to approach 600,000 square feet.

Section 1.08 – Direct Aviation Support

The U.S. Economic Census’ system of NAICS codes (North American Industrial Classification System)
does not include codes specifically assigned to aviation related industries. Instead, we conducted a
close study of aviation related businesses that tend to be located proximate to airports, and used
deduction to identify potential businesses that appear to be under-represented near the Will
Rogers World Airport. The results are detailed in attached Exhibit A.08, and include 28 distinct
business categories that could be targeted for this unique project.
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Section 2 – Additional Items

Section 2.01 – Introduction

The Executive Summary of this preliminary report focused on the recommended land use strategy
for the East Side Development project. This section addresses a few additional items, including the
feasibility of attracting specific manufacturing related businesses to fill other space within the trade
area.

This section of our report also provides a description of the overall methodology; describes
recommended next steps in the work; provides guidance on naming and branding of the project,
and concludes with contact information on key members of the project team.

Section 2.02 – Manufacturing

Although the vision for the Airport project does not include manufacturing, light or heavy industrial
uses, we did carry these categories along in our analysis. This was done partly for demonstrative
purposes, and also to help identify industries that could be targeted for existing space or
developable lands in other areas of the Airport or within the primary trade area.

Results are summarized in the attached Exhibit A.06 and include some businesses that complement
the aviation industry, as summarized below.

Manufacturing Categories - Direct and Indirect Aviation and Aerospace Support
 Plastics Product Manufacturing
 Architectural and Structural Metals Manufacturing
 Engine, Turbine, Power Transmission Equipment Manufacturing
 Navigational, Measuring, Control Instruments Manufacturing
 Aerospace Product and Parts Manufacturing
 Machine Shops, Turned Product, Screw, Nut, Bolt Manufacturing
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Section 3 – Qualitative Approach

Section 3.01 – Introduction

The following narrative provides a description of the research and analytic tasks conducted during
the work on development of the market strategy. We first researched prior work that had already
been completed on the project, and specifically the Airport Strategic Development Program
prepared by Leigh Fisher (April 28, 2010.)

Section 3.02 – Additional Resources

We then conducted a review of other research, materials and resources available from the City; its
Planning Department; Downtown Oklahoma City, Inc.; Chamber of Commerce; Greater Oklahoma
City Partnership; and Association of Central Oklahoma Governments. These resources were used to
gauge the market’s economic vitality, resiliency and preparedness for future diversification and
growth. For reference, a summary is provided below.

Greater Oklahoma City Chamber of Commerce
 News Brochures: Aviation; Bio; At A Glance; The Point; Retail & Development
 Brochure: Bricktown Shopping & Entertainment District
 Brochure: The Place to Thrive in Today’s Economy
 Annual Report; 2009
 Economic Forecast; 2010
 Strategic Implementation Plan; 2009
 Impact Analysis of MAPS and Other Significant Central City Investments; 2009
 Downtown Oklahoma City Grocery Store Location Analysis; 2006
 Aerospace and Aviation Industry; Economic Impact Survey for 2005
 Assessment and Roadmap for Alternative Energy; 2009
 Bio Ready, Bio Strong; 2005
 Biosciences Economic Impact 2006
 Assessing the Competitive Position in the Biosciences; 2005

Moving Forward Together; Greater Oklahoma City’s Bioscience Future
A Benchmarking Analysis
Analysis of the Bioscience Economic Base
Core Competency Assessment and Technology Platform Identification
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Greater Oklahoma City Partnership
 Magazine: A Better Living – A Better Life
 Magazine: Work, Play & Live in OKC
 Magazine: The Urban Horizon

City of Oklahoma City; Planning Department; and OKC Downtown, Inc.
 OKC Plan 2000 – 2020; SE, SW, NE and NW Sector Plans; 2007 – 2009
 Foreign Trade Zone #106; To Improve Your Competitive Edge
 The Plan for the Asian District; 2005
 2010 Downtown Oklahoma City Strategic Action Plan; 2003
 10th Street Medical Business District; Development Strategy; 2006
 Medical Community Neighborhood Plan; 2003
 Downtown Housing Demand Study; 2005
 Core to Shore Plan; A Redevelopment Framework; 2008
 Presentation: Core to Shore Plan
 Presentation: Employment Land Needs
 Presentation: Planning Accomplishments

Association of Central Oklahoma Governments
 Defending Oklahoma’s Future: Tinker AFB; Joint Land Use Study; 2008
 Update: Comprehensive Economic Development Strategy (CEDS);

Oklahoma City Enterprise Community, and
Neighborhood Revitalization Strategy Area; 2009

These resources were used to identify other City economic growth initiatives; policies and plans.
Some themes percolated to the top, particularly among a) economic growth initiatives in
biosciences, aerospace/aviation, and alternative energy; and b) physical development plans for the
downtown and other districts, particularly pertaining to medical facilities, commercial space and
housing.

We also listened to what the project stakeholders had to say during a round-table meeting with the
Leigh|Fisher consultant team; the Airport and City leaders; and local developers. A few of the
developers were also interviewed in phone conferences. More significant amounts of stakeholder
input may be added at subsequent stages of the work.
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Section 3.03 – Field Analyses

We conducted field research, market tours and site visits on several occasions during the summer
of 2010; photographed area amenities; retail, commercial, medical and office uses; significant
vacant facilities; and evidence of current real estate conditions. We collected an inventory of
business and retail throughout the Greater Oklahoma market and catalogued them by general
industry sector. We then compared the field inventory with lists provided by third party vendors,
and made updates where needed. We also collected an inventory of regional medical/health care
providers and colleges, plus an assessment of regional and local airports, county seats, industrial
parks and other attributes that typically weighed by prospective business campus tenants.

We also relied on our professional experience in the industries of retail site selection and location
analysis; land use economics; community and downtown planning; real estate investment and
development; human geography and demographics; and interrelated topics. We applied sound
professional judgment; experience in assisting other American Cities with similar projects; and
subjective observations during our visits to Oklahoma City.

Section 4 – Quantitative Analysis

Section 4.01 – Introduction

The work completed on this project includes a number of empirical tests to help us gauge local
economic conditions and “triangulate” the results to deduce realistic and practical conclusions.
Together with the Qualitative Assessment, the results were used to help qualify the results of the
business and retail analyses; and to qualify the market gap, opportunity and recommendations.

Additional analyses and were also conducted, and most of the results are depicted graphically in
attachments to this report. Again, the quantitative and qualitative analyses were considered
collectively with creative and strategic thinking to formulate specific recommendations for the Will
Roger’s World Airport and mixed-use project.

The remaining sections of this report provide a summary of our analytic approach and also serve as
an overview of materials included in the attached Appendices A through H.
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Section 4.02 – Acreage and Square Feet Targets (Appendix B)

The exhibits provided in Appendix B demonstrate existing real estate conditions within the greater
Oklahoma City market as provided by the City’s EDIS Database. The exhibits include a series of
charts demonstrating the number of advertised properties for sale and lease, and the spectrum of
advertised space by size. The data is also differentiated among retail, office and warehouse space.
Results have been used in our analysis to delineate appropriate parcel sizes within the East Side
Development project.

Section 4.03 – Revenue and Employee Targets (Appendix C)

Exhibits in Appendix C demonstrate existing performance measures among various business
categories throughout the Oklahoma City Effective Trade Area and based on a) average sales per
establishment; b) average employees per establishment; and c) average sales per employees. We
have used these results to help formulate performance targets for the East Side Development
project.

Section 4.04 – Benchmark Comparisons (Appendix D)

The first two pages in Appendix D demonstrate the locations of 16 benchmark airports that were
tested as possible comparables (Exhibit D.01); and the final set of 9 benchmark airports, plus the
OKC Airport (Exhibit D. 02.) Comparisons between all airports were then made for a wide range of
business categories (Exhibits D.03 through D.22.)

These charts have been used to test the OKC Airport for upside opportunities. If the OKC Airport
ranks lower than average among the benchmarks, then this generally indicates a gap and possible
opportunity to improve the mix of businesses in that category. A quantitative model was developed
to measure the magnitude of opportunity based on the average among the benchmarks. Results
were then used to guide a more detailed study of the local business mix and identify missing or
underrepresented categories.
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Section 4.05 – Benchmark Demographics (Appendix E)

Appendix E begins with a comparison of demographic profiles for the OKC market (within 7 miles)
and the other benchmark airports. The charts generally demonstrate that OKC has a relatively low
unemployment rate (Exhibit E.01); favorable Lifestyle Segmentation (Exhibit E.02); and low
economic impact on recent home values (Exhibit E.03).

In addition, the model used to test the OKC market for upside opportunities relies on a direct
comparison of population, per capita income and total personal income (see Exhibit E.07.) In
general, OKC has a relatively low total personal income (Exhibit E.04); and high expenditures on
groceries, pharmacies and convenience goods as a share of income (Exhibit E.05.) These important
demographic variables are then used to calculate market share indices and to measure potential
gaps and opportunities.

Section 4.06 – Economic Analysis (Appendix F)

The early stages of our analysis included a top-level review of economic conditions in Oklahoma
City compared to the state average and compared to Tulsa. Exhibit F.01 is used to closely monitor
recovery in unemployment rates since the recent economic recession. Exhibits F.02 through F.04
compare changes in the share of employment by industry sector over time, and Exhibit F.05
demonstrates the results of a net worker flow analysis. These results have all been used to help us
qualify other analytic results and develop a phasing strategy for the project that reflects the local
market’s economic health and recovery.

Section 4.07 – Oklahoma City Demographics (Appendix G)

Appendix G begins with maps (Exhibits G.01 through G.04) that display the distribution of
population and income near the East Side Development project, and the results are then used to
help delineate primary and effective trade areas for the project. For reference, these trade areas
are delineated in Exhibit G.10, followed by summary demographic tables (Exhibits G.11 through
G.14.)

Demographic data for each of the counties within the 7-County Oklahoma City metropolitan area
are also provided in summary tables, and may provide the City with some perspective on its own
internal forecasts for population and income (see Exhibits G.06 through G.09.) The last exhibit in
Appendix G also provides Average Daily Traffic (ADT) data for 2008 as reported by the State of
Oklahoma Department of Transportation.
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Section 4.08 – NAICS Categories (Appendix H)

The last appendix in the report includes lists of the business categories defined by the U.S.
Economic Census’ North American Industrial Classification System (NAICS). Longer numbers are
more detailed subsets of shorter numbers, and the highest-level parent categories are just two
digits. The highest level of data organization is also summarized in Exhibit H.01, and the more
detailed NAICS-4 categories are listed in Exhibits H.05 through H.10.

Section 5 – Implementation

Section 5.01 – Introduction

The quantitative and qualitative analyses were considered collectively with creative and strategic
thinking to formulate specific recommendations for the East Side Development. This section of the
report provides a summary of real estate recommendations that pertain to project
implementation, particularly relating to the following:
 allocation of land by parcel size
 percent allocation of the number of store fronts and suites by industry
 percent allocation of square feet by industry
 applications to the concept plan

Section 5.02 – Parcel Size

In the Greater Oklahoma market, advertised development parcels
tend to be small and there are relatively few choices with 20 or more
acres (see Inset 2 to the right.) The vast majority of available for-sale
and/or for-lease land in the market is less than 5 acres in size, and
35% of available parcels are less than 1 acre (these are often retail
out-lots.) A detailed profile of the same data is also displayed in
Exhibit B.10.

For the East Side Development project at Will Roger’s World Airport,
we recommend that land be subdivided into larger parcels of 10 or
more acres, and that individual developers then collaborate with the
City and Airport on development of retail and office that is knit and
integrated into a mixed-use project.

Inset 2.
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Section 5.03 – Balanced Mix by Category

Throughout the Greater Oklahoma City region, existing
retail space advertised for lease generally represent
35% of the total mix when aggregated with warehouse
and office space (see Inset 3, right.) For the East Side
Development project within the Will Rogers World
Airport, much of the land is more conducive to
warehouse and office space, and the opportunity for
retail is lower than the market average.

Overall, we advocate mixed-use projects because they
help draw a more diverse profile of daytime workers
and potential shoppers; can share parking and
infrastructure; and help diversify risks for stakeholders,
developers and investors. In this context, it is recommended that retail within the proposed project
represent no more than 25% of the total space, and that warehouse space makes up the
difference.

We also recommend that office space keep a prominent role in the project, keeping in mind that
build-to-suit office buildings can easily be 4 or more levels, whereas warehouse buildings are more
likely to be just one level (with high ceilings.)

Section 5.04 – Balanced Mix by Size

It is also important to consider the allocation of space within each of the three categories of
warehouse, retail and office; and to ensure that the planned number of store fronts, office or
warehouse suites will meet the expectations of potential tenants. To demonstrate this point and
provide an additional guide for the East Side Development plan, Exhibit B.11 is provided in
Appendix B, attached.

Among all new retailers in the project, it is reasonable to anticipate that half of them will want
store fronts or tenant spaces that are less than 5,000 square feet. In fact, it should be expected that
many of these will want spaces of 500; 1,000; 2,000 or 3,000 square feet. Assuming that the total
retail project has 50 new stores, only one of these will likely want 25,000 square feet, and another
one may want 30,000. However, the next largest anchor could easily need 100,000 square feet. (It
is unlikely that the project will include a tenant in every one of the larger size brackets.)

Inset 3.
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Since half of all retailers may want small tenant store fronts, they could collectively represent only
15 percent of all retail space in the project. And although there may be only one or two stores in
the 25,000 to 30,000 square foot bracket, they could collectively represent at least 8 percent of all
space. A general merchandise, discount department or home improvement store could easily take
the lion’s share of total space.

Section 5.05 – Application to the Plan

Based on the above recommendations, the concept plan for the East Side Development project has
been updated by Leigh|Fisher. It would be difficult at best to achieve a perfect application of the
optimal land use mix, in part because some unique parcels within the project have excellent
highway visibility, whereas other have direct airfield access. Further, some parcels are proximate to
highway interchanges, so are ideal candidates for retail. Others are relatively removed and would
be more conducive to warehouse, distribution and logistics facilities.

With these and other locational considerations in mind, the team of Leigh|Fisher and LandUse|USA
collaborated on improving the land use strategy that is now reflected in the updated Exhibit A.1.
Going forward, it will be important to allow for flexibility in upgrading some indirect aviation
parcels to office, or upgrading office parcels to retail. The final allocation may be somewhat driven
by changing market conditions over time, as well as the capabilities of individual developers
interested in participating in the venture.

On the flip side, the allocation of retail space within the plan should not be compromised for office
space; and office space should not be compromised for warehouse types of uses. Finally, it is
worth repeating that the construction of every retail, office and warehouse building must be
through the initiatives of a build-to-suite anchor; or a developer that has signed contingency
agreements from at least one anchor and 50% of small tenant or sublease space. Development of
speculative space that lacks anchors and signed tenants should be avoided at all costs.
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Section 6 – Next Steps

Section 6.01 – Introduction

We are optimistic that the East Side Development project holds good long-term potential for
fostering economic growth in the City of Oklahoma City; and that collaboration with developers,
retailers, builders and businesses can lead to successful implementation. We are hopeful that this
preliminary report provides the Airport and City with the confidence to proceed with the project.

At this stage in the project it would be appropriate to decide on the branding, naming and
marketing strategy, including development of three-dimensional modeling. These can then be used
to help promote the project and foster interest from the developer, investment and business
communities.

Section 6.02 – Recent Updates

In late August 2010 we delivered a verbal summary of our recommendations for City leaders and
then completed final steps of the work and prepared this final report. Tasks completed during late
August through September 2010 included the following:

 We conducting a follow-up market assessment with additional site visits; a market tour; and
re-assessment of market-wide amenities, regional linkages and destinations.

 Leigh|Fisher updated Exhibit A.01 to reflect feedback from the Airport and City on the
preliminary market strategy recommendations and results from the follow-up market tour.

 We conducted an internal review of the narrative, made editorial improvements, and also
incorporated editorial changes that we received from the Airport.

 We conducted a micro-level analysis of competition within a few selected retail categories,
and then updated the recommendations based on the results. Exhibit A.02 has been
updated to reflect recommendations for adding a sporting goods and book stores to the
targeted retail mix.

 We studied the analytic results in general medical and health care industries, and qualified
the recommendations for facilities in urgent, outpatient and nursing care; complemented
by small office suites for independent practitioners. Exhibit A.06 has been updated to
reflect the results.
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 We developed recommendations on the allocation of land use categories in the project,
with estimates of acreage and square feet and based on the availability of competing real
estate in the local market (see Insets 1 and 2; and Appendix B for supporting data.)

 We expanded Sections 3 and 4 of this report to include a more detailed explanation of the
qualitative and quantitative methodological approach and completed tasks.

Upon request, we will be available to providing a summary presentation to developers, real estate
brokers, business leaders and any other stakeholders that you choose to invite. Additional tasks
that may identified for the Leigh|Fisher or LandUse|USA team, as needed to achieve some victories
and build momentum for the implementation process.

Section 6.03 – Marketing Recommendations

Given that the project is located on Airport property; and given that 25% of the parcels in the
project will have airfield access of some type; and given the Airport’s desire to leverage marketing
opportunities in the community and region, it is tempting to give the project a name or theme that
ties it directly to the airport or aviation industry. However, based on the results of the market
analysis, we have also been able to identify numerous opportunities in the non-aviation industries.
Market opportunities for direct and indirect aviation uses are relatively few compared to non-
aviation related warehouse uses.

We have also noted that the project has excellent visibility to traffic on I-44/I-240, which are
gateways into the entire Oklahoma City market with destinations that may include hospitals,
colleges, state government buildings, regional shopping centers, employment centers and
downtown Oklahoma City. To be clear, retailers, build-to-suit office tenants and hotels along I-44
will first market to traffic along that highway in an attempt to boost sales as much as possible
among a diverse mix of shoppers. Airport-related traffic along Portland Avenue will serve as the
secondary audience only.

Therefore, from an economic perspective it will be far more important that the branding message
be effectively communicated to a diverse group of potential shoppers, including local residents
living in surrounding neighborhoods, daytime workers at the office campus, students at the nearby
community college, hotel patrons, commuters (including truck traffic) along I-44 and I-240 – and
airport patrons.

It is also important that the branding message effectively communicates with a diverse group of
potential tenants that are not necessarily in the direct aviation, indirect aviation or even aviation
support industries. By expanding the targeted audience to include a full spectrum of non-aviation
related businesses, the project is far more likely to be successful and dynamic.
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Given the diversity of targeted shoppers and tenants, an aviation-related name is explicitly not
recommended for the retail, hotel, office and warehouse components of the project. An aviation-
related name could be used in marketing parcels with airfield access, but should not be used as a
theme or brand for the entire project.

Section 6.04 – Closing and Contact Information

This concludes the Market Strategy for the Will Rogers World Airport’s East Side Development.
Questions regarding this report, strategy recommendations and methodologies can be addressed
to:

Ms. Sharon M. Woods, CRE | MA | MCP
Principal; LandUse|USA, LLC
Email: SharonWoods@LandUseUSA.com
(517) 290-5531

Questions regarding the East Side Development’s overall project status and financial
planning can be addressed to:

Ms. Tracy Thompson, Esq.
Director; Leigh|Fisher
Email: Tracy.Thompson@LeighFisher.com
(214) 424-7525

Questions regarding the land use plan, infrastructure plan and planning related design elements
(particularly pertaining to Exhibit A.1) can be addressed to:

Ms. Julie Gueho, CM
Senior Consultant; Leigh|Fisher
Email: Julie.Gueho@LeighFisher.com
(650) 579-6417



THE
MARKET

STRATEGY

Appendix

January 1, 2011

Prepared by:

In collaboration with:



Will Rogers World Airport ~ East Side Development DRAFT Market Strategy

TA
B

LE
O

F
C

O
N

TE
N

TS

!&&#%"$'

"..&,%*2 " H +3B;6D 0DB3D67G !!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

"..&,%*2 # H "4B6376 3>5 0AE3B6 '66D 13B76DC !!!!!!!!!!!!!!

"..&,%*2 $ H /6F6>E6 3>5 &=@<?G66 13B76DC!!!!!!!!!!!!!!!!!

"..&,%*2 % H #6>48=3B; $?=@3B9C?>C !!!!!!!!!!!!!!!!!!!!!!!!!!

"..&,%*2 & H #6>48=3B; %6=?7B3@894C!!!!!!!!!!!!!!!!!!!!!!!!!

"..&,%*2 ' H -;<38?=3 $9DG %6=?7B3@894C !!!!!!!!!!!!!!!!!!!!

"..&,%*2 ( H &4?>?=94 ">3<GC9C!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

"..&,%*2 ) H ,"*$0 $3D67?B96C !!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!



Appendix A.

Market
Strategy

#/(.$/(' %2!

", &-++$%-/$0*-, 1*0)!





E
xh

ib
it

A
.0

2
O

K
C

A
ir

p
o

rt
-

R
e

ta
il

O
p
p

o
rt

u
n
it
ie

s
fo

r
th

e
O

p
tim

a
l
S

ce
n

a
ri
o

T
a

rg
e

t

N
A

IC
S

-2
N

A
IC

S
-4

C
a

te
g

o
ry

D
e

s
cr

ip
tio

n
M

a
rk

e
t

L
ik

e
…

4
4

4
4

5
1

G
ro

ce
ry

S
to

re
s

L
o
c
a

l,
V

is
it
o

r
C

re
s
t,

W
M

N
b
h

d
.

M
a

rk
e
t

4
4

4
4

6
1

H
e

a
lt
h

a
n

d
P

e
rs

o
n
a

l
C

a
re

S
to

re
s

L
o
c
a

l,
V

is
it
o

r
C

V
S

,
W

a
lg

re
e

n
s

4
4

4
4

5
3

B
e
e

r,
W

in
e

,
a

n
d

L
iq

u
o

r
S

to
re

s
L

o
c
a

l,
V

is
it
o

r
O

u
tle

t

4
5

4
5

2
9

G
e

n
e

ra
l
M

e
rc

h
a

n
d

is
e

S
to

re
s

L
o

ca
l

W
a

l-
M

a
rt

,
T

a
rg

e
t,

C
o

s
tc

o

4
4

4
4

5
2

S
p
e

c
ia

lt
y

F
o

o
d

S
to

re
s

L
o

ca
l

H
is

p
a
n

ic
,

A
si

a
n

In
d

ia
n

o
r

A
fr

ic
a

n

G
ro

c
e

ry
Im

p
o
rt

4
4

4
4

6
1

H
e

a
lt
h

a
n

d
P

e
rs

o
n
a

l
C

a
re

S
to

re
s

L
o
c
a

l,
V

is
it
o

r
G

N
C

,
V

it
a

m
in

e
s
,

B
u
lk

S
n

a
c
k
s

4
5

4
5

1
1

S
p
o

rt
in

g
G

o
o

d
s

a
n

d
H

o
b
b

y
S

to
re

s
L

o
ca

l
D

ic
k
's

S
p
o

rt
in

g

G
o

o
d

s
;

S
p

o
rt

s
A

u
th

o
ri

ty

4
5

4
5

1
2

B
o
o

k
,

P
e

ri
o

d
ic

a
l,

a
n

d
M

u
s
ic

S
to

re
s

L
o
c
a

l,
V

is
it
o

r
B

a
rn

e
s

&
N

o
b

le
,

B
o

rd
e

rs
,

B
o

o
k
s-

A
-

M
ill

io
n

S
u
b

to
ta

lC
o
n

ve
n

tio
n

a
lR

e
ta

il
C

a
te

g
o

ri
e

s

4
4

4
4

4
1

B
u
ild

in
g

M
a

te
ri

a
l
a

n
d

S
u

p
p

lie
s

D
e

a
le

rs
L

o
ca

l
H

o
m

e
D

e
p

o
t,

L
o
w

e
s

4
4

4
4

4
1

B
u
ild

in
g

M
a

te
ri

a
l
a

n
d

S
u

p
p

lie
s

D
e

a
le

rs
L

o
ca

l
H

a
rd

w
a

re
;

A
ce

4
4

4
4

4
1

B
u
ild

in
g

M
a

te
ri

a
l
a

n
d

S
u

p
p

lie
s

D
e

a
le

rs
L

o
ca

l
F

lo
o

r
C

o
v
e
ri

n
g

s,
C

a
rp

e
t

4
4

4
4

4
1

B
u
ild

in
g

M
a

te
ri

a
l
a

n
d

S
u

p
p

lie
s

D
e

a
le

rs
L

o
ca

l
P

a
in

t,
W

a
ll-

p
a
p

e
r

4
4

4
4

4
2

L
a

w
n

,
G

a
rd

e
n

E
q

u
ip

m
e

n
t,

S
u

p
p
lie

s
L

o
ca

l
S

e
a

rs
H

a
rd

lin
e

s

S
u
b

to
ta

lH
o
m

e
Im

p
ro

ve
m

e
n

t

S
o

u
rc

e
:

G
a
p

a
n

d
o

p
p

o
rt

u
n

it
y

a
n

a
ly

si
s

re
su

lts
b

y
L

a
n

d
U

s
e

|U
S

A
in

co
lla

b
o
ra

tio
n

w
ith

L
e

ig
h

|F
is

h
e

r;
S

e
p

te
m

b
e

r
2

0
1

0
.



E
xh

ib
it

A
.0

3

O
K

C
A

ir
p

o
rt

-
R

e
ta

il
O

p
p

o
rt

u
n
it
ie

s
fo

r
th

e
O

p
tim

a
l
S

ce
n

a
ri
o

T
a

rg
e

t

N
A

IC
S

-2
N

A
IC

S
-4

C
a

te
g

o
ry

D
e

s
cr

ip
tio

n
C

u
st

o
m

e
r

L
ik

e
…

7
2

7
2

2
2

L
im

it
e

d
S

e
rv

ic
e

R
e

st
a
u

ra
n
ts

L
o

ca
l

H
is

p
a

n
ic

W
ra

p
s,

fa
m

ily
-o

w
n

e
d

7
2

7
2

2
2

F
u

ll
S

e
rv

ic
e

R
e
s
ta

u
ra

n
ts

L
o
c
a

l,
V

is
it
o

r
V

ie
tn

a
m

e
s
e

C
u
is

in
e
,

fa
m

ily
-o

w
n

e
d

7
2

7
2

2
1

F
u

ll
S

e
rv

ic
e

R
e
s
ta

u
ra

n
ts

L
o
c
a

l,
V

is
it
o

r
It
a

lia
n

R
e
s
ta

u
ra

n
t;

n
o

t
p
iz

za
7

2
7
2

2
1

F
u

ll
S

e
rv

ic
e

R
e
s
ta

u
ra

n
ts

L
o
c
a

l,
V

is
it
o

r
S

e
a
fo

o
d

C
u

is
in

e

o
th

e
r

th
a

n
a

c
h
a

in

7
2

7
2

2
4

D
ri

n
k
in

g
P

la
c
e
s

(A
lc

o
h
o

lic
B

e
ve

ra
g

e
s
)

L
o
c
a

l,
V

is
it
o

r
M

ic
ro

b
re

w
e
ry

7
2

7
2

2
1

F
u

ll
S

e
rv

ic
e

R
e
s
ta

u
ra

n
ts

L
o
c
a

l,
V

is
it
o

r
Ir

is
h

-G
e
rm

a
n

S
m

o
rg

a
s
b

o
rd

;
B

u
ff

e
t

7
2

7
2

2
3

S
p
e

c
ia

lt
y

F
o

o
d

S
e

rv
ic

e
L

o
ca

l
D

u
tc

h
-S

w
e

d
is

h
-

N
o

rw
e

g
ia

n
B

a
k
e
ry

S
u
b

to
ta

lR
e
s
ta

u
ra

n
ts

a
n

d
C

o
n

ve
n

ie
n
c
e

s

7
2

7
2

1
1

T
ra

ve
le

r
A

c
co

m
m

o
d

a
tio

n
1

V
is

it
o
rs

E
x
te

n
d
e

d
S

ta
y

S
u
it
e

s

7
2

7
2

1
1

T
ra

ve
le

r
A

c
co

m
m

o
d

a
tio

n
2

V
is

it
o
rs

M
o

d
e
ra

te
H

o
te

l

7
2

7
2

1
1

T
ra

ve
le

r
A

c
co

m
m

o
d

a
tio

n
3

V
is

it
o
rs

B
u
d

g
e

t,
V

a
lu

e
H

o
te

l

S
u
b

to
ta

lT
ra

ve
le

r
A

c
co

m
m

o
d

a
ti
o

n

4
4

4
4

7
1

G
a

s
;

C
o

n
ve

n
ie

n
ce

;
L

im
ite

d
S

e
rv

ic
e

E
a

te
ry

L
o
c
a

l,
V

is
it
o

r
C

o
n

o
c
o

,
S

h
e
ll

4
4

4
4

7
1

G
a

s
;

C
a

r
W

a
s
h

,
T

ru
c
k

S
to

p
L

o
c
a

l,
V

is
it
o

r
C

o
n

o
c
o

,
S

h
e
ll

S
u
b

to
ta

lC
o
n

ve
n

ie
n
c
e

S
to

re
s

F
o

o
tn

o
te

s
1

E
xt

e
n

d
e

d
st

a
y

h
o

te
ls

lik
e

S
tu

d
io

S
ix

b
y

In
T

o
w

n
S

u
ite

s
o

r
M

a
rr

io
tt

R
e

s
id

e
n

ce
In

n
.

2
L
ik

e
A

m
e

ri
S

u
it
e

s
b
y

H
ya

tt
,

H
a

w
th

o
rn

S
u

ite
s

b
y

W
y
n
d

h
a

m
,

o
r

e
it
h

e
r

R
a

d
is

s
o
n

H
o

te
l
o
r

S
h
e

ra
to

n
H

o
te

l&
S

u
ite

s
b

y
S

ta
rw

o
o
d

.
3

B
u

d
g

e
t

o
r

va
lu

e
h

o
te

ls
lik

e
B

e
st

V
a

lu
e

In
n

,
M

ic
ro

te
l
In

n
&

S
u

ite
s,

o
r

e
it
h
e

r
R

o
d
e

w
a

y
In

n
o

r
S

le
e

p
In

n
b
y

C
h
o

ic
e

H
o

te
ls

.

S
o

u
rc

e
:

G
a
p

a
n

d
o

p
p

o
rt

u
n

it
y

a
n

a
ly

si
s

re
su

lts
b

y
L

a
n

d
U

s
e

|U
S

A
in

co
lla

b
o
ra

tio
n

w
ith

L
e

ig
h

|F
is

h
e

r;
S

e
p

te
m

b
e

r
2

0
1

0
.



Exhibit A.04

Optimal Land Use Plan and Development Program1

East Side Development Project - Will Rogers World Airport
Maximum

Low High Required

Category Description Sq. Ft. Sq. Ft. Acreage

General Merchandise Stores 100,000 160,000 25
Full-Line Grocery Stores 18,000 75,000 10

Traveler Accommodations, Hotels 30,000 70,000 10
Traveler Accommodations, Hotels 30,000 70,000 10
Traveler Accommodations, Hotels 30,000 70,000 10
Sporting Goods, Hobby Stores 2,000 30,000 5

Book, Periodical, Music Stores 2,000 30,000 5
Specialty Food Stores 4,000 18,000 2
Pharmacies, Drug Stores 6,000 14,000 2
Convenience Stores 1,000 8,000 1

Full Service Restaurants 1,000 6,000 1
Full Service Restaurants 1,000 6,000 1
Full Service Restaurants 1,000 6,000 1
Gas; Convenience; Eatery 1,000 3,000 1

Gas; Car Wash, Truck Stop 1,000 3,000 1
Limited Service Restaurants 1,000 3,000 1
Limited Service Restaurants 1,000 3,000 1
Limited Service Restaurants 1,000 3,000 1

Limited Service Restaurants 1,000 3,000 1
Drinking Places (Alcoholic Bev.) 1,000 3,000 1
Beer, Wine, Liquor Stores 1,000 2,000 1
Health, Personal Care Stores 1,000 2,000 1

Specialty Food Service 1,000 2,000 1

Subtotal 236,000 590,000 93

1
Source: Based on market economics and supply-demand analyses conducted
by LandUse|USA in collaboration with Leight|Fisher; September 2010.



Exhibit A.05

Optimal Land Use Plan and Development Program1

East Side Development Project - Will Rogers World Airport
Maximum

Low High Required

Category Description Sq. Ft. Sq. Ft. Acreage

Architectural, Engineering, Related Serv. 2,000 6,000 1
Management, Scientific, Technical Consult 2,000 6,000 1

Computer Systems Design, Related Serv. 2,000 6,000 1
Personal Services, Pet Care, Vet, Board 2,000 6,000 1
Other Schools, Instruction 2,000 4,000 1
Advertising and Related Services 1,000 3,000 1

Museums, Historical Sites, Similar 1,000 3,000 1
Radio, Television Broadcasting 2,000 2,000 1
Other Telecommunications 1,000 2,000 1
Cable, Other Subscription Programming 1,000 2,000 1

Other Information Services 1,000 2,000 1
Insurance Carriers 500 2,000 1
Agencies, Brokerages, Insurance Related 500 2,000 1
Legal Services 500 2,000 1

Accounting, Taxes, Bookkeeping, Payroll 500 2,000 1
Other Professional, Scientific, Technical 500 2,000 1
Scientific Research, Development Serv. 500 2,000 1
Securities, Commodity Contract Broker 500 2,000 1

Depository Credit Intermediation 500 2,000 1
Specialized Design Services 500 2,000 1
Office Administrative Services 500 2,000 1
Building, Facilities Support Serv. 500 2,000 1

Management of Companies, Enterprises 500 2,000 1
Services to Buildings and Dwellings 500 2,000 1
Business Support Services 500 2,000 1
Employment Services 500 2,000 1

Investigation, Security Services 500 2,000 1
Travel Arrangements, Reservation Serv. 500 2,000 1

Subtotal Small Business Tenants 25,500 76,000 28

1 Source: Based on market economics and supply-demand analyses conducted
by LandUse|USA in collaboration with Leight|Fisher; September 2010.



Exhibit A.06

Optimal Land Use Plan and Development Program1

East Side Development Project - Will Rogers World Airport
Maximum

Low High Required

Sq. Ft. Sq. Ft. Acreage

Electronic Shopping, Mail-Order Houses 6,000 15,000 3
Technical, Trade Schools 6,000 15,000 3

News, Periodical, Book, Directory Publish 3,000 15,000 3
Data Processing, Hosting, Related 3,000 15,000 3

Subtotal Build-to-Suit Anchors 18,000 60,000 12

Medical and Urgent Care Facility 4,000 15,000 2
Outpatient Care Facility 4,000 10,000 1

Nursing Care Facilities 4,000 4,000 1
Offices of Physicians 2,000 3,000 1
Offices of Other Health Practitioners 1,000 2,000 1

Subtotal Health Care Facilities 15,000 34,000 6

Grocery and Related Product Wholesale 30,000 50,000 5

Electrical, Electronic Goods Wholesale 20,000 40,000 5
Motor Vehicle, Parts, Supplies Merchant Whlsl. 20,000 40,000 5
Machinery, Equip., Supplies Merchant Whlsl. 10,000 40,000 5
Hdwr., Plumbing, Heating Equip., Merchant Whlsl. 10,000 40,000 5

Subtotal Wholesale 90,000 210,000 25

Specialized Freight Trucking 50,000 70,000 8
General Freight Trucking 30,000 60,000 8
Rail Transportation 10,000 40,000 5
Support Activities for Air Transportation 10,000 40,000 5

Scheduled Air Transportation, Airlines 10,000 40,000 5

Subtotal Trucking, Air Transportation 110,000 250,000 31

Warehousing and Storage 25,000 50,000 5
Postal Service 25,000 50,000 5
Local Messengers and Local Delivery 10,000 30,000 5

Subtotal Warehouse, Storage, Delivery 60,000 130,000 15

1
Source: Based on market economics and supply-demand analyses conducted
by LandUse|USA in collaboration with Leight|Fisher; September 2010.



Exhibit A.07
City of Oklahoma City, Oklahoma
Long-Term Opportunities in Manufacturing Industry

Grain and Oilseed Milling
Bakeries and Tortilla Manufacturing
Sugar, Confectionery Product Manufacturing

Other Food Manufacturing

Soap, Cleaning Compound Manufacturing
Converted Paper Product Manufacturing

Printing and Related Support Activities
Pesticide, Fertilizer, Agric. Chemical Mnfg.
Cement and Concrete Product Manufacturing
Plastics Product Manufacturing

Pharmaceutical and Medicine Manufacturing
Basic Chemical Manufacturing

Other Fabricated Metal Product Manufacturing

Architectural and Structural Metals Manufacturing
Engine, Turbine, Power Transmission Equip. Mnfg.
Agriculture, Construction, Mining Machinery Mnfg.
Office Furniture and Fixtures Manufacturing

Navig., Measuring, Electromedical, Instrum. Mnfg.
Motor Vehicle Body and Trailer Manufacturing
Aerospace Product and Parts Manufacturing
Medical Equipment and Supplies Manufacturing

Machine Shops; Turned Screw, Nut, Bolt Mnfg.

1 Source: Based on market economics and supply-demand analyses conducted
by LandUse|USA in collaboration with Leight|Fisher; September 2010.



Exhibit A.08
OKC Airport - Direct and Indirect Aviation Related Opportunities

NAICS-4 Category Description

Direct Aviation Related
4811 Scheduled Airline Transportation

4841 General Freight Trucking - Land to Air Transfer Logistics
4911 U.S. Postal Service; Airmail Services, Facilities
8129 Airport Parking Services

Indirect Aviation Related - Wholesalers
4238 Aerospace Draulics, Turbines, Rotables; Merchant Wholesalers

4236 Aircraft Hardware, Electronic Goods Merchant Wholesalers
4247 Aviation Fluid Providers; Petro. Products Merchant Wholesalers

Indirect Aviation Related - Professional Office Space

6115 Technical and Trade Schools
6116 Flight Safety School; Visual Simulation Instruction

5613 Aviation Staffing and Employment Services
5121 Aerospace Education Center; Motion Picture and Video

7121 Airport Art Foundation
4921 Air Freight, Couriers, Messengers

4922 Air Freight, Couriers, Messengers
4853 Airport Taxi and Limousine Service

5241 Aviation Underwriting, Insurance, Agency, Brokerage
5242 Aviation Underwriting, Insurance, Agency, Brokerage

5619 Other Support Services, Aviation Safety Testing
5416 Environmental Safety, Testing; Scientific, Technical Consulting

Non-Aviation Related Professional Space

5419 Pet Care, Boarding and Veterinarian Services
5614 Business Support, Video Conferencing, Accounting, Inventory

5617 Services to Buildings and Dwellings, Landscaping Maintenance

Indirect Aviation Related - Manufacturing
3364 Aerospace Products and Parts Manufacturing

4412 Private Aircraft, Jet Enterprises; Sales and Dealers
3261 Aviation Related Plastics, Product Manufacturing

3345 Navigational, Measuring, Electromedical, and Control Instruments Mnfg.
8113 Commercial, Ind. Machinery, Equipmt. (excl. Auto, Electronic) Repair, Maint.

8112 Aviation Electronic and Precision Equipment Repair and Maintenance

Source: Results of a gap and opportunity analysis conducted by LandUse|USA
in collaboration with Leigh|Fisher; September 2010.
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Exhibit B.01
Advertised RETAIL Space - 2010

(Summary by Size Range)

Retail Lease Retail Sale

Source: Oklahoma City EDIS Database; Analysis by LandUse|USA in collaboration with Leigh|Fisher, June 2010.
1 Includes data for Oklahoma, Cleveland, Canadian, McClain and Grady Counties. Excludes observations with less than 2,500 sf.

N
u

m
b

er
o

f
A

d
vertised

Facilities



0

10,000

20,000

30,000

40,000

50,000

60,000

70,000

80,000

90,000

100,000

Rank Order, Smallest to Largest

Exhibit B.02
RETAIL Space Advertised For LEASE - 2010
(With Ranges for Available Subdivides) 1

Sq
u

are
Feet

Source: Oklahoma City EDIS Database; Analysis by LandUse|USA in collaboration with Leigh|Fisher, June 2010.
1 Includes data for Oklahoma, Cleveland, Canadian, McClain and Grady Counties. Excludes observations with less than 6,000 sf.
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Exhibit B.03
RETAIL Space Advertised For SALE - 2010
(With Ranges for Available Subdivides) 1

Sq
u

are
Feet

Source: Oklahoma City EDIS Database; Analysis by LandUse|USA in collaboration with Leigh|Fisher, June 2010.
1 Includes data for Oklahoma, Cleveland, Canadian, McClain and Grady Counties. Excludes observations with less than 6,000 sf.
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Exhibit B.04
Advertised OFFICE Space
Summary by Size Range

Office Lease Office Sale

Source: Oklahoma City EDIS Database; Analysis by LandUse|USA in collaboration with Leigh|Fisher, June 2010.
1 Includes data for Oklahoma, Cleveland, Canadian, McClain and Grady Counties. Excludes observations with less than 2,500 sf.
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Exhibit B.05
OFFICE Space Advertised For LEASE - 2010
(With Ranges for Available Subdivides) 1
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u
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Feet

Source: Oklahoma City EDIS Database; Analysis by LandUse|USA in collaboration with Leigh|Fisher, June 2010.
1 Includes data for Oklahoma, Cleveland, Canadian, McClain and Grady Counties. Excludes observations with less than 6,000 sf.
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Exhibit B.06
OFFICE Space Advertised For SALE - 2010
(With Ranges for Available Subdivides) 1
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u
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Source: Oklahoma City EDIS Database; Analysis by LandUse|USA in collaboration with Leigh|Fisher, June 2010.
1 Includes data for Oklahoma, Cleveland, Canadian, McClain and Grady Counties. Excludes observations with less than 6,000 sf.
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Exhibit B.07
Advertised WAREHOUSE Space - 2010

(Summary by Size Range)

Warehouse Lease Warehouse Sale

Source: Oklahoma City EDIS Database; Analysis by LandUse|USA in collaboration with Leigh|Fisher, June 2010.
1 Includes data for Oklahoma, Cleveland, Canadian, McClain and Grady Counties. Excludes observations with less than 2,500 sf.
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Exhibit B.08
WAREHOUSE Space Advertised For LEASE - 2010

(With Ranges for Available Subdivides) 1
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Source: Oklahoma City EDIS Database; Analysis by LandUse|USA in collaboration with Leigh|Fisher, June 2010.
1 Includes data for Oklahoma, Cleveland, Canadian, McClain and Grady Counties. Excludes observations with less than 6,000 sf.
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Exhibit B.09
WAREHOUSE Space Advertised For SALE - 2010

(With Ranges for Available Subdivides) 1
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Source: Oklahoma City EDIS Database; Analysis by LandUse|USA in collaboration with Leigh|Fisher, June 2010.
1 Includes data for Oklahoma, Cleveland, Canadian, McClain and Grady Counties. Excludes observations with less than 6,000 sf.
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Exhibit B.10
Developed Land Advertised For Sale or Lease - 2010

Retail, Office and Warehouse Combined 1

(With Ranges for Available Subdivides)
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Source: Oklahoma City EDIS Database; Analysis by LandUse|USA in collaboration with Leigh|Fisher, June 2010.
1 Includes data for Oklahoma, Cleveland, Canadian, McClain and Grady Counties.



Exhibit B.11

Greater Oklahoma City, Oklahoma

General Guidelines on Balancing Mixed-Use Projects

Square Share among No. of Stores, Suites Share of Total Space (Square Feet)

Feet Retail1 Office Warehouse Retail1 Office Warehouse

5,000 50% 45% 30% 15.0% 12.0% 5.0%

10,000 25% 20% 20% 15.0% 11.0% 10.0%

15,000 5% 7% 10% 5.0% 6.0% 8.0%

20,000 3% 4% 7% 4.0% 5.0% 6.0%

25,000 2% 3% 4% 3.0% 4.0% 6.0%

30,000 1% 3% 4% 2.0% 4.0% 6.0%

35,000 1% 2% 3% 2.0% 4.0% 6.0%

40,000 1% 2% 3% 2.0% 4.0% 6.0%

45,000 1% 2% 3% 3.0% 5.0% 7.0%

50,000 1% 2% 2% 3.0% 5.0% 7.0%

55,000 1% 1% 2% 3.0% 3.0% 3.0%

60,000 1% 1% 2% 4.0% 3.0% 3.0%

65,000 1% 1% 2% 4.0% 3.0% 3.0%

70,000 1% 1% 2% 4.0% 4.0% 3.0%

75,000 1% 1% 1% 4.0% 4.0% 3.0%

80,000 1% 1% 1% 5.0% 4.0% 3.0%

85,000 1% 1% 1% 5.0% 4.0% 3.0%

90,000 1% 1% 1% 5.0% 5.0% 4.0%

95,000 1% 1% 1% 6.0% 5.0% 4.0%

100,000 1% 1% 1% 6.0% 5.0% 4.0%

100% 100% 100% 100.0% 100.0% 100.0%

Source: Oklahoma City EDIS Database; analysis conducted by LandUse|USA in collaboration

with Leigh|Fisher; September 2010.

1 In reality, a retail project with 100 tenant spaces is not likely to include a store in each

and every every size category; or at perfect 5,000 square foot increments.



Appendix C.

Revenue
and

Employee

Targets

#/(.$/(' %2!

", &-++$%-/$0*-, 1*0)!



4
ZM

NG
NV

#
!$

�
�

2
X
J
TF

L
J

AF
OJ

U
S
J
T

4
UV

F
G
ONU

M
P

J
Q
V

G
[

=
2

83
A"

(
3
F
VJ

L
R
T[

��
�(

&
'
&

">
9
3

2
NT

S
R
TV

4
KK

J
HV

NX
J

B
TF

I
J

2
TJ

F
#

!
&
%&

!
(
&
&
%&

!
*
&
&
%&

!
,
&
&
%&

!
.
&
&
%&

!
'
$&

&
&
%&

!
'
$(

&
&
%&

!
'
$*

&
&
%&

** @JVFNO BTFIJ1 7FTIONQJU$

7JFOVM$ 3ORVMNQL

+) @JFO 4UVFVJ$ ;JFUNQL

)' <FQWKFHVWTNQL1 5RRI$

2SSFTJO

)( <FQWKFHVWTNQL1 3MJPNHFO$

?TNQVNQL

+( 5NQFQHJ$ 8QUWTFQHJ

)) <FQWKFHVWTNQL1 3RPSWVJT$

4OJHVTNHFO

*( DMROJUFOJ BTFIJ

+' 8QKRTPFVNRQ$ ?WGONUMNQL$

BJOJHRPP%

,' 4IWHFVNRQFO AJTXNHJU

+, 2IPNQ% AWSSRTV$ DFUVJ

<QLPV%

*+ @JVFNO BTFIJ1 6JQJTFO

<JTHMFQINUJ

,( 7JFOVM 3FTJ$ ARHNFO 2UUNUV%

+* ?TRKJUUNRQFO$ AHNJQVNKNH$

BJHMQNHFO

.' AJTXNHJU$ @JSFNT$

<FNQVJQFQHJ

-( 2HHRPPRIFVNRQU$ 5RRI

AJTXNHJ

-' <WUJWPU$ 7NUVRTNHFO ANVJU

++ <FQFLJPJQV RK 3RPSFQNJU

*/ BTFQUSR%$ DFTJMRWUNQL1

?RUVFO$ 3RWTNJT

2XJTFLJ AFOJU SJT 4UVFGONUMPJQV "!<NO%#

A
R
W
TH

J
0
2

OV
J
T[

Z$
8Q

H%
F
Q
I

?
R
S
A
VF

VU
1
2

Q
F
O[

UN
U

G
[

;F
Q
I
C

UJ
\
C

A
2

NQ
HR

OO
F
G
R

TF
VN

R
Q

Y
NV

M
;J

NL
M
\
5N

UM
J
T1

2
W
L
W
UV

(
&
'
&
%



4
ZM

NG
NV

#
!$

�
�

2
X
J
TF

L
J

AF
OJ

U
S
J
T

4
P

S
OR

[J
J

G
[

=
2

83
A"

(
3
F
VJ

L
R
T[

��
�(

&
'
&

">
9
3

2
NT
S
R
TV

4
KK

J
HV

NX
J

B
TF

I
J

2
TJ

F
#

!
&

!
'
&
&
$&

&
&

!
(
&
&
$&

&
&

!
)
&
&
$&

&
&

!
*
&
&
$&

&
&

!
+
&
&
$&

&
&

!
,
&
&
$&

&
&

!
-
&
&
$&

&
&

!
.
&
&
$&

&
&

!
/
&
&
$&

&
&

!
'
$&

&
&
$&

&
&

** @JVFNO BTFIJ1 7FTIONQJU$

7JFOVM$ 3ORVMNQL

+( 5NQFQHJ$ 8QUWTFQHJ

)' <FQWKFHVWTNQL1 5RRI$

2SSFTJO

+' 8QKRTPFVNRQ$ ?WGONUMNQL$

BJOJHRPP%

)( <FQWKFHVWTNQL1 3MJPNHFO$

?TNQVNQL

*( DMROJUFOJ BTFIJ

,' 4IWHFVNRQFO AJTXNHJU

*+ @JVFNO BTFIJ1 6JQJTFO

<JTHMFQINUJ

+, 2IPNQ% AWSSRTV$ DFUVJ

<QLPV%

++ <FQFLJPJQV RK

3RPSFQNJU

,( 7JFOVM 3FTJ$ ARHNFO 2UUNUV%

+) @JFO 4UVFVJ$ ;JFUNQL

)) <FQWKFHVWTNQL1 3RPSWVJT$

4OJHVTNHFO

*/ BTFQUSR%$ DFTJMRWUNQL1

?RUVFO$ 3RWTNJT

+* ?TRKJUUNRQFO$ AHNJQVNKNH$

BJHMQNHFO

.' AJTXNHJU$ @JSFNT$

<FNQVJQFQHJ

-' <WUJWPU$ 7NUVRTNHFO ANVJU

-( 2HHRPPRIFVNRQU$ 5RRI

AJTXNHJ

2XJTFLJ AFOJU SJT 4PSOR[JJ

A
R
W
TH

J
0
2
OV
J
T[

Z$
8Q

H%
FQ

I
?
R
S
AV

FV
U1

2
Q
FO

[U
NU

G
[

;F
Q
I
C

UJ
\
C

A2
NQ

HR
OOF

G
R
TF

VN
R
Q

Y
NV
M

;J
NL

M
\
5N

UM
J
T1

2
W
LW

UV
(
&
'
&
%



3
Z
L
MF

MV
#
!$

�
�

1
X
I
TE

K
I

3
P

S
OR

[
I
I
U

S
I
T

3
UV

E
F
OM
UL

P
I
Q
V

F
[

<
1

72
@
"'

2
E
VI

K
R
T[

��
�'

%
&
%

!=
8
2

1
MT

S
R
TV

3
JJ

I
GV

MX
I

A
TE

H
I

1
TI

E
"

%

'
%

)
%

+
%

-
%

&
%
%

&
'
%

&
)
%

&
+
%

&
-
%

'
%
%

+' 6IEOVL 2ETI

(& ;QJK$0 4RRH# 1SSETIO

)- 1MT# ?EMO# ATWGN

+& 3HWGEVMRQ @ITX$

.' >WFOMG 1HPMQ$

(( ;QJK$0 2RPSWVIT# 3OIGVTMGEO

(' ;QJK$0 2LIPMGEO# >TMQVMQK

)* ?IVEMO ATEHI0 5IQ$ ;ITGL$

,& ;WUIWPU# 6MUVRTMGEO @MVIU

). ATEQUSR$# CETILU$0 >RUVEO

*' 4MQEQGI# 7QUWTEQGI

*& 7QJRT$# >WFOMUL$# AIOIGRPP$

*+ 1HPMQ$ @WSSRTV# CEUVI

;QKPV$

)) ?IVEMO ATEHI

*( ?IEO 3UVEVI# 9IEUMQK

*) >TRJIUU$# @GMIQVMJMG#

AIGLQMGEO

,' 1GGRPP$# 4RRH @ITXMGI

)' CLROIUEOI ATEHI

-& @ITXMGIU# ?ISEMT# ;EMQVG$

** ;QKPV$ RJ 2RPSEQMIU

3PSOR[IIU SIT 3UVEFLOMULPIQV

@
R
W
TG

I
/
1
OV
I
T[

Z
#
7Q

G$
E
Q
H

>
R
S
@
VE

VU
0
1
Q
E
O[

UM
U

F
[

9E
Q
H
B

UI
\
B

@
1

MQ
GR

OO
E
F
R
TE

VM
R
Q

Y
MV
L

9
I
MK

L
\
4
MU

L
I
T0

1
W
K
W
UV

'
%
&
%
$



2
UG

HA
HQ

#
!$

�
�

0
S
D
O@

F
D

;
D
S
D
K
R
D
P

M
D
O

2
J

M
IL

V
D
D

A
V

7
0

41
<
")

1
@
QD

F
L
OV

'
��
�(

&
'
&

"8
5
1

0
HO

M
L
OQ

2
EE

D
BQ

HS
D

=
O@

C
D

0
OD

@
#

!
&

!
(
&
$&

&
&

!
)
&
$&

&
&

!
+
&
$&

&
&

!
-
&
$&

&
&

!
'
&
&
$&

&
&

!
'
(
&
$&

&
&

!
'
)
&
$&

&
&

!
'
+
&
$&

&
&

!
'
-
&
$&

&
&

!
(
&
&
$&

&
&

&
(
*
&

*
&
&

,
*
&

'
$&

&
&

'
$(

*
&

'
$*

&
&

'
$,

*
&

(
$&

&
&

0
SD

O@
F
D

7
R
J

A
D
O
L
E
2
J

M
IL

VD
D
P

0SDO@FD ;DSDKRDP MDO 2JMILVDD

<
L
R
OB

D
.
0

IQ
D
OV

U$
4K

B%
@
K
C

9
L
M
<Q

@
QP

/
0

K
@
IV

PH
P

A
V

6@
K
C
>

PD
W
>

<
0

HK
BL

II
@
A
L
O@

QH
L
K

T
HQ

G
6D

HF
G
W
3
HP

G
D
O/

0
R
F
R
PQ

(
&
'
&
%

'
2
@
BG

C
L

Q
L
K

QG
D

BG
@
OQ

OD
M
OD

PD
K
QP

@
R
K
HN

R
D

7
0

41
<
")

B
@
QD

F
L
OV

@
P

C
D
EH
K
D
C

A
V

QG
D

2
BL

K
L
J

HB
1
D
K
PR

P%



Appendix D.

Benchmark
Comparisons

#/(.$/(' %2!

", &-++$%-/$0*-, 1*0)!



E
x
h
ib

it
D

.0
1

1
6

T
e
s
te

d
B

e
n
c
h
m

a
rk

s

L
e
g
e
n
d

B
e
n
c
h
m

a
rk

L
o
c
a
ti
o
n
s

V
e
n
d
o
r

P
ro

v
id

e
rs

:
S

y
n
e
rg

o
s

T
e
c
h
n
o
lo

g
ie

s
,

In
c
.

D
e
m

o
g
ra

p
h
ic

s
N

o
w

b
y

A
lt

e
r
y
x
,

L
L
C

P
r
e
p
a
re

d
b
y
:

in
c
o
ll
a
b
o
ra

ti
o
n

w
it
h
:

A
u
g
u
st

2
0

1
0

O
M

A
-

O
m

a
h

a M
C

I
-

K
a
n

sa
s

C
ity

C
V

G
-

C
in

c
in

n
a
ti

B
N

A
-

N
a
s
h
vi

lle

A
T

L
-

A
tla

n
ta

B
H

M
-

B
ir
m

in
g

h
a
m

D
F

W
-

D
a
lla

s
-

F
t.
W

o
rt

h

A
U

S
-

A
u

st
in

S
A

T
-

S
a
n

A
n
to

n
i

o

A
B

Q
-

A
lb

u
q
u
e

rq
u

e

T
U

L
-

T
u
ls

a

O
K

C
-

O
k
la

h
o
m

a

C
it
y

S
T

L
-

S
t.

L
o

u
is

L
IT

-

L
itt

le

R
o
c
k

M
E

M
-

M
e
m

p
h

is

S
D

F
-

L
o
u
is

vi
lle

IC
T

-

W
ic

h
ita



E
x
h
ib

it
D

.0
2

F
in

a
l
B
e
n
ch

m
a
rk

s

L
e
g
e
n
d

B
e
n
c
h
m

a
rk

L
o
c
a
ti
o
n
s

V
e
n
d
o
rs

:

S
y
n
e
rg

o
s

T
e
c
h
n
o
lo

g
ie

s
,

In
c
.

D
e
m

o
g
ra

p
h
ic

s
N

o
w

b
y

A
lt

e
r
y
x
,

L
L
C

P
r
e
p
a
re

d
b
y
:

In
C

o
ll
a
b
o
ra

ti
o
n

w
it

h
:

A
u
g
u
st

2
0
1
0

O
M

A
-

O
m

a
h
a

S
T

L
-

S
t.

L
o

u
is

S
D

F
-

L
o
u

is
v
ill

e

B
N

A
-

N
a

sh
v
ill

e

L
IT

-

L
itt

le

R
o
ck

T
U

L
-

T
u
ls

a

IC
T

-

W
ic

h
ita

O
K

C
-

O
kl

a
h
o

m
a

C
ity

A
B

Q
-

A
lb

u
q

u
e

rq
u

e
M

E
M

-

M
e
m

p
h

is



0.0%

5.0%

10.0%

15.0%

O
M

A

STL

M
EM

IC
T

SD
F

LIT

O
K

C

TU
L

B
N

A

A
B

Q
Exhibit D.03

Detailed Business Inventory - Retail: Accommodations, Food Service
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Detailed Business Inventory - Retail: General Merchandise, Miscellaneous

Within 7 Miles of Benchmark Airports

Sh
are

o
f

A
llListed

C
atego

ries

Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Detailed Business Inventory - Retail: Hardlines, Grocery, Drug
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Detailed Business Inventory - Educational Services
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.07

Detailed Business Inventory - Professional, Scientific, Technical
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.08

Detailed Business Inventory - Information
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.09

Detailed Business Inventory - Warehousing, Storage, Postal
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Detailed Business Inventory - Museums
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Detailed Business Inventory - Real Estate, Rental, Leasing

Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.12
Detailed Business Inventory - Printing, Chemical, Plastic Manufacturing

Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.13

Detailed Business Inventory - Administrative, Waste, Support Services
Within 7 Miles of Benchmark Airports

Sh
are

o
f

A
llListed

C
atego

ries

Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.14

Detailed Business Inventory - Food, Beverage, Textile Manufacturing
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.15

Detailed Business Inventory - Company and Enterprise Management
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.16

Detailed Business Inventory - Wholesale Trade
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.17

Detailed Business Inventory - Transportation of Goods
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.18

Detailed Business Inventory - Finance, Insurance
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.19

Detailed Business Inventory - Other Services
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.20

Detailed Business Inventory - Computer, Electrical, Medical, Furniture Manufacturing
Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit D.21
Detailed Business Inventory - Health Care, Social Assistance

Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Detailed Business Inventory - Public Administration

Within 7 Miles of Benchmark Airports
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Source: Synergos Technologies, Inc.; Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
Includes most establishments with 10+ employees.
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Exhibit G.11
Demographic Comparisons - OKC Trade Areas

Oklahoma
County 7 Mile Ring

Effective Trade
Area

Primary Trade
Area

Population 1990 599,610 188,963 776,910 226,410
Population 2000 (Census) 660,448 212,503 873,178 246,478
Population 2000 (PopStats) 660,448 212,503 873,178 246,478
Population 2002 (Interp.) 665,830 214,088 883,916 249,067
Population Est 09Q4 712,861 227,906 979,486 271,757
Population Est Current Qrtr 2010 715,363 228,648 983,875 273,046
Population Fcst 2015 732,913 232,764 1,017,684 280,615
Population Fcst 10YrF 2020 752,797 238,700 1,052,237 289,100

c.a.g.r. 1990 - 2000 1.0% 1.2% 1.2% 0.9%
c.a.g.r. 2000 - 2010 0.8% 0.7% 1.2% 1.0%
c.a.g.r. 2010 - 2015 0.5% 0.4% 0.7% 0.5%
c.a.g.r. 2015 - 2020 0.5% 0.5% 0.7% 0.6%

Per Capita Income 1989 (Census) $13,794 $11,205 $14,096 $11,262
Per Capita Income 1990 (PopStats) $13,795 $11,520 $14,527 $11,606
Per Capita Income 1999 (Census) $19,551 $14,788 $19,052 $15,218
Per Capita Income 2000 (PopStats) $19,263 $15,204 $19,635 $15,683
Per Capita Income 2010 $26,313 $20,889 $26,605 $21,308
Per Capita Income 2015 $31,737 $25,059 $31,810 $25,474
Per Capita Income 2020 $36,891 $29,002 $36,717 $29,401

c.a.g.r. 1990 - 2000 3.4% 2.8% 3.1% 3.1%
c.a.g.r. 2000 - 2010 3.2% 3.2% 3.1% 3.1%
c.a.g.r. 2010 - 2015 3.8% 3.7% 3.6% 3.6%
c.a.g.r. 2015 - 2020 3.1% 3.0% 2.9% 2.9%

Total Personal Income ($Mil.) $8,271.6 $2,176.9 $11,286.2 $2,627.7
Total Personal Income ($Mil.) $12,722.2 $3,230.9 $17,144.9 $3,865.5
Total Personal Income ($Mil.) $14,284.6 $3,623.1 $19,337.8 $4,347.4
Total Personal Income ($Mil.) $19,082.4 $4,824.9 $26,127.2 $5,831.7
Total Personal Income ($Mil.) $22,703.5 $5,729.7 $31,297.1 $6,955.6
Total Personal Income ($Mil.) $23,260.5 $5,832.8 $32,372.5 $7,148.4
Total Personal Income ($Mil.) $27,771.7 $6,922.8 $38,634.7 $8,499.8

c.a.g.r. 2000 - 2010 6.0% 5.9% 6.2% 6.1%

Source: Alteryx, Inc. and PopStats;
Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.



Exhibit G.12
Demographic Comparisons - OKC Trade Areas

Oklahoma
County 7 Mile Ring

Effective Trade
Area

Primary Trade
Area

Land Area in square miles 709 146 891 150
Population Density 996 1,485 1,090 1,761
Average Age 37.3 36.5 36.9 36.3

% College - Associate 5.2% 5.1% 5.5% 5.4%
% College - Bachelors 17.5% 9.9% 18.2% 10.3%
% College - Doctorate 0.9% 0.3% 1.1% 0.3%
% College - Masters 6.0% 2.9% 6.2% 3.0%
% College - Professional 2.3% 1.0% 2.2% 0.9%
% Grade Less than 9 5.4% 9.1% 4.4% 7.8%
% Grade 9 to 12 11.3% 16.4% 10.2% 15.5%
% High school 25.4% 30.8% 25.4% 30.9%
% Some college 26.0% 24.6% 26.8% 26.1%

College Estimate 3,658 398 8,721 452
Institutionalized Estimate 10,105 4,936 11,434 3,294
Military Estimate 794 - 794 -
% Military Population 0.1% 0.0% 0.1% 0.0%
Non-Institutionalized Estimate 7,046 1,134 12,463 952
Other Estimate 2,594 736 2,948 500

Owner Occupied Housing 175,462 53,056 245,630 65,976
Renter Occupied Housing 111,492 33,812 143,324 37,809
Vacant Housing 27,277 9,101 32,832 9,763
Total Units 314,231 95,969 421,786 113,548
% Housing Vacancy Rate 8.7% 9.5% 7.8% 8.6%

Average Housing Value $107,998 $100,839 $129,780 $99,000
Median Housing Value $109,633 $88,634 $115,989 $89,577
Housing Value : Household Income 2.24 2.07 2.25 2.00

Housing Units:Housing Value ($):Avg Home Value
Average Home Value 08Q4 $142,424 $103,311 $140,921 $101,955
Average Home Value 09Q4 $139,896 $101,261 $138,389 $100,026
Average Home Value Est Current Qrt $139,666 $101,094 $138,166 $99,862
Median Housing Value $109,633 $88,634 $115,989 $89,577
2008 - 2010 Home Value Decline 23.0% 14.2% 17.7% 12.1%

Source: Alteryx, Inc. and PopStats;
Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.



Exhibit G.13
Demographic Comparisons - Trade Areas

Oklahoma
County 7 Mile Ring

Effective Trade
Area

Primary Trade
Area

Occupation and Employment:Labor Force (Age 16+)
In Armed Forces 5,795 816 7,861 2,414
In Labor Force 360,213 109,124 509,380 133,897
Total 556,679 176,367 766,360 210,113

In Armed Forces 1.0% 0.5% 1.0% 1.1%
% Employment (includes In Armed Fo 89.1% 88.0% 89.7% 87.6%
% Unemployment (includes In Armed 9.3% 11.2% 8.8% 10.6%

Employed 320,809 96,051 456,790 117,344
Not in labor force 196,466 67,242 256,980 76,216
Unemployed 33,609 12,257 44,730 14,139

Landscape - Lifestyle Segmentation Household Population
Category A - Crème de la Crème 9.2% 1.6% 8.2% 1.4%
Category B - Urban Cliff Climbers 13.6% 24.5% 19.6% 29.1%
Category C - Urban Cliff Dwellers 9.1% 10.8% 7.5% 13.3%
Category D - Seasoned Urban Dwelle 3.0% 5.0% 2.3% 4.2%
Category E - Thriving Alone 1.2% 0.0% 1.2% 0.3%
Category F - Going It Alone 6.9% 4.2% 6.1% 2.6%
Category G - Struggling Alone 7.9% 10.8% 6.3% 9.3%
Category H - Single in the Suburbs 11.7% 12.3% 10.6% 11.3%
Category I - Married in the Suburbs 11.2% 12.4% 15.1% 13.4%
Category J - Retired in the Suburbs 7.3% 6.3% 7.9% 4.7%
Category K - Living With Nature 3.3% 0.2% 3.0% 0.0%
Category L - Working With Nature 3.0% 0.8% 2.5% 0.3%
Category M - Harlem Gateway 6.8% 0.0% 4.9% 1.3%
Category N - Espaniola 3.3% 9.4% 2.4% 7.3%
Category O - Specialties 2.5% 1.7% 2.3% 1.5%

Urban Cliff Climbers and Dwellers 22.8% 35.4% 27.1% 42.4%

Source: Alteryx, Inc. and PopStats;
Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.



Exhibit G.14
Demographic Comparisons - Trade Areas

Oklahoma
County 7 Mile Ring

Effective Trade
Area

Primary Trade
Area

Weekly Per Capita Consumer Expenditures
Apparel and Services $13.68 $13.07 $13.72 $13.16
Entertainment $17.75 $16.85 $17.82 $17.02
Health Care $21.14 $20.68 $21.10 $20.81
Market Basket $39.68 $39.05 $39.50 $39.00
Transportation $62.95 $60.85 $63.64 $61.59

Annual Per Capita Consumer Expenditures
Apparel and Services $711 $680 $713 $684
Entertainment $923 $876 $927 $885
Health Care $1,099 $1,075 $1,097 $1,082
Market Basket $2,063 $2,031 $2,054 $2,028
Transportation $3,273 $3,164 $3,309 $3,203

Annual Expenditure Capture Rate
Apparel and Services 2.7% 3.3% 2.7% 3.2%
Entertainment 3.5% 4.2% 3.5% 4.2%
Health Care 4.2% 5.1% 4.1% 5.1%
Market Basket 7.8% 9.7% 7.7% 9.5%
Transportation 12.4% 15.1% 12.4% 15.0%

Source: Alteryx, Inc. and PopStats;
Analysis by LandUse|USA in collaboration with Leigh|Fisher; August 2010.
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Appendix H.

NAICS
Categories
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6bSTMT^ !"&'

DPQP\PXNP QY\ @2;4E"( 4L^PRY\TP]

@2;4E ;XNV_OPO 4L^PRY\TP]

)' ?LX_QLN^_\TXR "7YYO$ 3P`P\LRP$ FPb^TVP$ 2ZZL\PV#

)( ?LX_QLN^_\TXR "B\TX^TXR$ 4SPWTNLV$ BVL]^TN#

)) ?LX_QLN^_\TXR "4YWZ_^P\$ 6VPN^\YXTN$ 6VPN^\TNLV$ 2ZZVTLXNP$ 7_\XT^_\P#

*( ISYVP]LVP F\LOP "5_\LMVP$ @YXO_\LMVP 8YYO]$ 6VPN^\YXTN ?L\UP^]#

** DP^LTV F\LOP "9L\OVTXP]$ 9YWP ;WZ\Y`PWPX^$ 7YYO$ 9PLV^S 4L\P$ 4VY^STXR#

*+ DP^LTV F\LOP "EZY\^TXR 8YYO]$ 9YMMc$ 3YYU]$ ?_]TN$ 8PXP\LV ?P\NSLXOT]P#

*. F\LX]ZY\^L^TYX LXO IL\PSY_]TXR "2T\$ DLTV$ IL^P\$ F\_NU$ BTZPVTXP#

*/ F\LX]ZY\^L^TYX LXO IL\PSY_]TXR "BY]^LV$ 4Y_\TP\$ E^Y\LRP#

+' ;XQY\WL^TYX "B_MVT]STXR$ DPNY\OTXR$ 3\YLONL]^TXR$ FPVPNYWW%$ ;X^P\XP^#

+( 7TXLXNP LXO ;X]_\LXNP "4PX^\LV 3LXU$ 4\POT^$ 4YWWYOT^TP]$ 7TXLXNTLV$ ;X]_\LXNP#

+) DPLV 6]^L^P LXO DPX^LV LXO >PL]TXR$ >P]]Y\]

+* B\YQP]]TYXLV$ ENTPX^TQTN$ LXO FPNSXTNLV EP\`TNP]

++ ?LXLRPWPX^ YQ 4YWZLXTP] LXO 6X^P\Z\T]P]

+, 2OWTXT]^\L^T`P LXO E_ZZY\^ LXO IL]^P ?LXLRPWPX^$ DPWPOTL^TYX

,' 6O_NL^TYXLV EP\`TNP]

,( 9PLV^S 4L\P LXO EYNTLV 2]]T]^LXNP

-' ?_]P_W]$ 9T]^Y\TNLV ET^P]$ LXO ETWTVL\ ;X]^T^_^TYX]

-( 2NNYWWYOL^TYX LXO 7YYO EP\`TNP]

.' EP\`TNP] "DPZLT\$ ?LTX^PXLXNP$ BP\]YXLV$ >L_XO\c#

/( B_MVTN 2OWTXT]^\L^TYX "EZLNP DP]PL\NS$ FPNSXYVYRc$ @L^!V EPN_\T^c#

EY_\NP0 2V^P\cb$ ;XN% LXO BYZE^L^]1 B\Y`TOPO Mc >LXOG]PeGE2 TX NYVVLMY\L^TYX aT^S >PTRSe7T]SP\1 2_R_]^ (&'&%



6bSTMT^ � �
 � �

DPQP\PXNP QY\ 2XLVcdPO @2;4E") 4L^PRY\TP]

@2;4E") ;XNV_OPO 4L^PRY\TP]

)' ?LX_QLN^_\TXR

)'' 7YYO ?LX_QLN^_\TXR

)'( 3P`P\LRP LXO FYMLNNY B\YO_N^ ?LX_QLN^_\TXR

)') FPb^TVP ?TVV]

)'* FPb^TVP B\YO_N^ ?TVV]

)'+ 2ZZL\PV ?LX_QLN^_\TXR

)', >PL^SP\ LXO 2VVTPO B\YO_N^ ?LX_QLN^_\TXR

)( ?LX_QLN^_\TXR

)() B\TX^TXR LXO DPVL^PO E_ZZY\^ 2N^T`T^TP]

)(+ 4SPWTNLV ?LX_QLN^_\TXR

)(, BVL]^TN] LXO D_MMP\ B\YO_N^] ?LX_QLN^_\TXR

)) ?LX_QLN^_\TXR

))* 4YWZ_^P\ LXO 6VPN^\YXTN B\YO_N^ ?LX_QLN^_\TXR

))+ 6VPN^\TNLV 6[_TZWPX^$ 2ZZVTLXNP$ LXO 4YWZYXPX^ ?LX_QLN^_\TXR

))- 7_\XT^_\P LXO DPVL^PO B\YO_N^ ?LX_QLN^_\TXR

))/ ?T]NPVVLXPY_] ?LX_QLN^_\TXR

*( ISYVP]LVP F\LOP

*() ?P\NSLX^ ISYVP]LVP\]$ 5_\LMVP 8YYO]

*(* ?P\NSLX^ ISYVP]LVP\]$ @YXO_\LMVP 8YYO]

*(+ ISYVP]LVP 6VPN^\YXTN ?L\UP^] LXO 2RPX^] LXO 3\YUP\]

** DP^LTV F\LOP

**' ?Y^Y\ HPSTNVP LXO BL\^] 5PLVP\]

**( 7_\XT^_\P LXO 9YWP 7_\XT]STXR] E^Y\P]

**) 6VPN^\YXTN] LXO 2ZZVTLXNP E^Y\P]

*** 3_TVOTXR ?L^P\TLV LXO 8L\OPX 6[_TZWPX^ LXO E_ZZVTP] 5PLVP\]

**+ 7YYO LXO 3P`P\LRP E^Y\P]

**, 9PLV^S LXO BP\]YXLV 4L\P E^Y\P]

**- 8L]YVTXP E^L^TYX]

**. 4VY^STXR LXO 4VY^STXR 2NNP]]Y\TP] E^Y\P]

*+ DP^LTV F\LOP

*+' EZY\^TXR 8YYO]$ 9YMMc$ 3YYU$ LXO ?_]TN E^Y\P]

*+( 8PXP\LV ?P\NSLXOT]P E^Y\P]

*+) ?T]NPVVLXPY_] E^Y\P DP^LTVP\]

*+* @YX]^Y\P DP^LTVP\]

*. F\LX]ZY\^L^TYX LXO IL\PSY_]TXR

*.' 2T\ F\LX]ZY\^L^TYX

*.( DLTV F\LX]ZY\^L^TYX

*.) IL^P\ F\LX]ZY\^L^TYX

*.* F\_NU F\LX]ZY\^L^TYX

*.+ F\LX]T^ LXO 8\Y_XO BL]]PXRP\ F\LX]ZY\^L^TYX

*., BTZPVTXP F\LX]ZY\^L^TYX

*.- ENPXTN LXO ETRS^]PPTXR F\LX]ZY\^L^TYX

*.. E_ZZY\^ 2N^T`T^TP] QY\ F\LX]ZY\^L^TYX

*/ F\LX]ZY\^L^TYX LXO IL\PSY_]TXR

*/' BY]^LV EP\`TNP

*/( 4Y_\TP\] LXO ?P]]PXRP\]

*/) IL\PSY_]TXR LXO E^Y\LRP

EY_\NP0 2V^P\cb$ ;XN% LXO BYZE^L^]1 B\Y`TOPO Mc >LXOG]PeGE2 TX NYVVLMY\L^TYX aT^S >PTRSe7T]SP\1 2_R_]^ (&'&%



6bSTMT^ � �
 
 �

DPQP\PXNP QY\ 2XLVcdPO @2;4E") 4L^PRY\TP]

@2;4E") ;XNV_OPO 4L^PRY\TP]

+' ;XQY\WL^TYX

+'' B_MVT]STXR ;XO_]^\TP] "PbNPZ^ ;X^P\XP^#

+'( ?Y^TYX BTN^_\P LXO EY_XO DPNY\OTXR ;XO_]^\TP]

+'+ 3\YLONL]^TXR "PbNPZ^ ;X^P\XP^#

+', ;X^P\XP^ B_MVT]STXR LXO 3\YLONL]^TXR

+'- FPVPNYWW_XTNL^TYX]

+'. ;X^P\XP^ EP\`TNP B\Y`TOP\]$ IPM EPL\NS BY\^LV]$ LXO 5L^L B\YNP]]TXR EP\`TNP]

+'/ A^SP\ ;XQY\WL^TYX EP\`TNP]

+( 7TXLXNP LXO ;X]_\LXNP

+(' ?YXP^L\c 2_^SY\T^TP]���4PX^\LV 3LXU

+(( 4\POT^ ;X^P\WPOTL^TYX LXO DPVL^PO 2N^T`T^TP]

+() EPN_\T^TP]$ 4YWWYOT^c 4YX^\LN^]$ LXO A^SP\ 7TXLXNTLV ;X`P]^WPX^] LXO DPVL^PO 2N^T`T̂ TP]

+(* ;X]_\LXNP 4L\\TP\] LXO DPVL^PO 2N^T`T^TP]

+(+ 7_XO]$ F\_]^]$ LXO A^SP\ 7TXLXNTLV HPSTNVP]

+) DPLV 6]^L^P LXO DPX^LV LXO >PL]TXR

+)' DPLV 6]^L^P

+)( DPX^LV LXO >PL]TXR EP\`TNP]

+)) >P]]Y\] YQ @YXQTXLXNTLV ;X^LXRTMVP 2]]P^] "PbNPZ^ 4YZc\TRS^PO IY\U]#

+* B\YQP]]TYXLV$ ENTPX^TQTN$ LXO FPNSXTNLV EP\`TNP]

+*' B\YQP]]TYXLV$ ENTPX^TQTN$ LXO FPNSXTNLV EP\`TNP]

++ ?LXLRPWPX^ YQ 4YWZLXTP] LXO 6X^P\Z\T]P]

++' ?LXLRPWPX^ YQ 4YWZLXTP] LXO 6X^P\Z\T]P]

+, 2OWTXT]^\L^T`P LXO E_ZZY\^ LXO IL]^P ?LXLRPWPX^ LXO DPWPOTL^TYX EP\`TNP]

+,' 2OWTXT]^\L^T`P LXO E_ZZY\^ EP\`TNP]

+,( IL]^P ?LXLRPWPX^ LXO DPWPOTL^TYX EP\`TNP]

,' 6O_NL^TYXLV EP\`TNP]

,'' 6O_NL^TYXLV EP\`TNP]

,( 9PLV̂ S 4L\P LXO EYNTLV 2]]T]^LXNP

-' 2\^]$ 6X^P\^LTXWPX^$ LXO DPN\PL T̂YX

-'( ?_]P_W]$ 9T]^Y\TNLV ET^P]$ LXO ETWTVL\ ;X]^T^_^TYX]

-( 2NNYWWYOL^TYX LXO 7YYO EP\`TNP]

-(' 2NNYWWYOL^TYX

-(( 7YYO EP\`TNP] LXO 5\TXUTXR BVLNP]

.' A^SP\ EP\`TNP] "PbNPZ^ B_MVTN 2OWTXT]^\L^TYX#

.'' DPZLT\ LXO ?LTX^PXLXNP

.'( BP\]YXLV LXO >L_XO\c EP\`TNP]

/( B_MVTN 2OWTXT]^\L^TYX

/(- EZLNP DP]PL\NS LXO FPNSXYVYRc

/(. @L^TYXLV EPN_\T^c LXO ;X^P\XL^TYXLV 2QQLT\]

EY_\NP0 2V^P\cb$ ;XN% LXO BYZE^L^]1 B\Y`TOPO Mc >LXOG]PeGE2 TX NYVVLMY\L^TYX aT^S >PTRSe7T]SP\1 2_R_]^ (&'&%



6bSTMT^ � �
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DPQP\PXNP QY\ 6bNV_OPO @2;4E") 4L^PRY\TP]

@2;4E") 6bNV_OPO 4L^PRY\TP]

'' 2R\TN_V^_\P$ 7Y\P]^\c$ 7T]STXR LXO 9_X^TXR

(' ?TXTXR

(( G^TVT^TP]

() 4YX]^\_N^TYX

)' ?LX_QLN^_\TXR

)(' IYYO B\YO_N^ ?LX_QLN^_\TXR

)(( BLZP\ ?LX_QLN^_\TXR

)(* BP^\YVP_W LXO 4YLV B\YO_N^] ?LX_QLN^_\TXR

)(- @YXWP^LVVTN ?TXP\LV B\YO_N^ ?LX_QLN^_\TXR

)) ?LX_QLN^_\TXR

))' B\TWL\c ?P^LV ?LX_QLN^_\TXR

))( 7LM\TNL^PO ?P^LV B\YO_N^ ?LX_QLN^_\TXR

))) ?LNSTXP\c ?LX_QLN^_\TXR

)), F\LX]ZY\^L^TYX 6[_TZWPX^ ?LX_QLN^_\TXR

-' 2\^]$ 6X^P\^LTXWPX^$ LXO DPN\PL^TYX

-'' BP\QY\WTXR 2\^]$ EZPN^L^Y\ EZY\^]$ LXO DPVL^PO ;XO_]^\TP]

-') 2W_]PWPX^$ 8LWMVTXR$ LXO DPN\PL^TYX ;XO_]^\TP]

.' A^SP\ EP\`TNP] "PbNPZ^ B_MVTN 2OWTXT]^\L^TYX#

.') DPVTRTY_]$ 8\LX^WLUTXR$ 4T`TN$ B\YQP]]TYXLV$ LXO ETWTVL\ A\RLXTdL^TYX]

.'* B\T`L^P 9Y_]PSYVO]

/( B_MVTN 2OWTXT]^\L^TYX

/(' 6bPN_^T`P$ >PRT]VL^T`P$ LXO A^SP\ 8PXP\LV 8Y`P\XWPX^ E_ZZY\^

/(( <_]^TNP$ B_MVTN A\OP\$ LXO ELQP^c 2N^T`T^TP]

/() 2OWTXT]^\L^TYX YQ 9_WLX DP]Y_\NP B\YR\LW]

/(* 2OWTXT]^\L^TYX YQ 6X`T\YXWPX^LV C_LVT^c B\YR\LW]

/(+ 2OWTXT]^\L^TYX YQ 9Y_]TXR B\YR\LW]$ G\MLX BVLXXTXR$ LXO 4YWW_XT^c 5P`PVYZWPX^

/(, 2OWTXT]^\L^TYX YQ 6NYXYWTN B\YR\LW]

EY_\NP0 2V^P\cb$ ;XN% LXO BYZE^L^]1 B\Y`TOPO Mc >LXOG]PeGE2 TX NYVVLMY\L^TYX aT^S >PTRSe7T]SP\1 2_R_]^ (&'&%



6bSTMT^ � �
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DPQP\PXNP QY\ @2;4E"* 4L^PRY\TP]

@2;4E"* 2VV 4L^PRY\TP]

)' ?LX_QLN^_\TXR "7YYO$ 3P`P\LRP$ FPb^TVP$ 2ZZL\PV#

)''' 2XTWLV 7YYO ?LX_QLN^_\TXR

)''( 8\LTX LXO ATV]PPO ?TVVTXR

)'') E_RL\ LXO 4YXQPN^TYXP\c B\YO_N^ ?LX_QLN^_\TXR

)''* 7\_T^ LXO HPRP^LMVP B\P]P\`TXR LXO EZPNTLV^c 7YYO ?LX_QLN^_\TXR

)''+ 5LT\c B\YO_N^ ?LX_QLN^_\TXR

)'', 2XTWLV EVL_RS^P\TXR LXO B\YNP]]TXR

)''- EPLQYYO B\YO_N^ B\PZL\L^TYX LXO BLNULRTXR

)''. 3LUP\TP] LXO FY\^TVVL ?LX_QLN^_\TXR

)''/ A^SP\ 7YYO ?LX_QLN^_\TXR

)'(' 3P`P\LRP ?LX_QLN^_\TXR

)'(( FYMLNNY ?LX_QLN^_\TXR

)')' 7TMP\$ KL\X$ LXO FS\PLO ?TVV]

)')( 7LM\TN ?TVV]

)')) FPb^TVP LXO 7LM\TN 7TXT]STXR LXO 7LM\TN 4YL^TXR ?TVV]

)'*' FPb^TVP 7_\XT]STXR] ?TVV]

)'*/ A^SP\ FPb^TVP B\YO_N^ ?TVV]

)'+' 2ZZL\PV =XT^^TXR ?TVV]

)'+( 4_^ LXO EPa 2ZZL\PV ?LX_QLN^_\TXR

)'+/ 2ZZL\PV 2NNP]]Y\TP] LXO A^SP\ 2ZZL\PV ?LX_QLN^_\TXR

)',' >PL^SP\ LXO 9TOP FLXXTXR LXO 7TXT]STXR

)',( 7YY^aPL\ ?LX_QLN^_\TXR

)',/ A^SP\ >PL^SP\ LXO 2VVTPO B\YO_N^ ?LX_QLN^_\TXR

)( ?LX_QLN^_\TXR "B\TX^TXR$ 4SPWTNLV$ BVL]^TN#

)('' ELaWTVV] LXO IYYO B\P]P\`L^TYX

)('( HPXPP\$ BVcaYYO$ LXO 6XRTXPP\PO IYYO B\YO_N^ ?LX_QLN^_\TXR

)('/ A^SP\ IYYO B\YO_N^ ?LX_QLN^_\TXR

)((' B_VZ$ BLZP\$ LXO BLZP\MYL\O ?TVV]

)((( 4YX`P\^PO BLZP\ B\YO_N^ ?LX_QLN^_\TXR

)()' B\TX^TXR LXO DPVL^PO E_ZZY\^ 2N^T`T^TP]

)(*' BP^\YVP_W LXO 4YLV B\YO_N^] ?LX_QLN^_\TXR

)(+' 3L]TN 4SPWTNLV ?LX_QLN^_\TXR

)(+( DP]TX$ EcX^SP^TN D_MMP\$ LXO 2\^TQTNTLV EcX^SP^TN 7TMP\] LXO 7TVLWPX^] ?LX_QLN^_\TXR

)(+) BP]^TNTOP$ 7P\^TVTdP\$ LXO A^SP\ 2R\TN_V^_\LV 4SPWTNLV ?LX_QLN^_\TXR

)(+* BSL\WLNP_^TNLV LXO ?POTNTXP ?LX_QLN^_\TXR

)(++ BLTX^$ 4YL^TXR$ LXO 2OSP]T`P ?LX_QLN^_\TXR

)(+, EYLZ$ 4VPLXTXR 4YWZY_XO$ LXO FYTVP^ B\PZL\L^TYX ?LX_QLN^_\TXR

)(+/ A^SP\ 4SPWTNLV B\YO_N^ LXO B\PZL\L^TYX ?LX_QLN^_\TXR

)(,' BVL]^TN] B\YO_N^ ?LX_QLN^_\TXR

)(,( D_MMP\ B\YO_N^ ?LX_QLN^_\TXR

)(-' 4VLc B\YO_N^ LXO DPQ\LN^Y\c ?LX_QLN^_\TXR

)(-( 8VL]] LXO 8VL]] B\YO_N^ ?LX_QLN^_\TXR

)(-) 4PWPX^ LXO 4YXN\P^P B\YO_N^ ?LX_QLN^_\TXR

)(-* >TWP LXO 8cZ]_W B\YO_N^ ?LX_QLN^_\TXR

)(-/ A^SP\ @YXWP^LVVTN ?TXP\LV B\YO_N^ ?LX_QLN^_\TXR
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DPQP\PXNP QY\ @2;4E"* 4L^PRY\TP]

@2;4E"* 2VV 4L^PRY\TP]

)) ?LX_QLN^_\TXR "4YWZ_^P\$ 6VPN^\YXTN$ 6VPN^\TNLV$ 2ZZVTLXNP$ 7_\XT^_\P#

))'' ;\YX LXO E^PPV ?TVV] LXO 7P\\YLVVYc ?LX_QLN^_\TXR

))'( E^PPV B\YO_N^ ?LX_QLN^_\TXR Q\YW B_\NSL]PO E^PPV

))') 2V_WTXL LXO 2V_WTX_W B\YO_N^TYX LXO B\YNP]]TXR

))'* @YXQP\\Y_] ?P^LV "PbNPZ^ 2V_WTX_W# B\YO_N^TYX LXO B\YNP]]TXR

))'+ 7Y_XO\TP]

))(' 7Y\RTXR LXO E^LWZTXR

))(( 4_^VP\c LXO 9LXO^YYV ?LX_QLN^_\TXR

))() 2\NST^PN^_\LV LXO E^\_N^_\LV ?P^LV] ?LX_QLN^_\TXR

))(* 3YTVP\$ FLXU$ LXO ESTZZTXR 4YX^LTXP\ ?LX_QLN^_\TXR

))(+ 9L\OaL\P ?LX_QLN^_\TXR

))(, EZ\TXR LXO IT\P B\YO_N^ ?LX_QLN^_\TXR

))(- ?LNSTXP ESYZ]1 F_\XPO B\YO_N^1 LXO EN\Pa$ @_^$ LXO 3YV^ ?LX_QLN^_\TXR

))(. 4YL^TXR$ 6XR\L`TXR$ 9PL^ F\PL^TXR$ LXO 2VVTPO 2N^T`T^TP]

))(/ A^SP\ 7LM\TNL^PO ?P^LV B\YO_N^ ?LX_QLN^_\TXR

)))' 2R\TN_V^_\P$ 4YX]^\_N^TYX$ LXO ?TXTXR ?LNSTXP\c ?LX_QLN^_\TXR

)))( ;XO_]^\TLV ?LNSTXP\c ?LX_QLN^_\TXR

)))) 4YWWP\NTLV LXO EP\`TNP ;XO_]^\c ?LNSTXP\c ?LX_QLN^_\TXR

)))* HPX^TVL^TYX$ 9PL^TXR$ 2T\"4YXOT^TYXTXR$ LXO 4YWWP\NTLV DPQ\TRP\L^TYX 6[_TZWPX^ ?LX_QLN^_\TXR

)))+ ?P^LVaY\UTXR ?LNSTXP\c ?LX_QLN^_\TXR

))), 6XRTXP$ F_\MTXP$ LXO BYaP\ F\LX]WT]]TYX 6[_TZWPX^ ?LX_QLN^_\TXR

)))/ A^SP\ 8PXP\LV B_\ZY]P ?LNSTXP\c ?LX_QLN^_\TXR

))*' 4YWZ_^P\ LXO BP\TZSP\LV 6[_TZWPX^ ?LX_QLN^_\TXR

))*( 4YWW_XTNL^TYX] 6[_TZWPX^ ?LX_QLN^_\TXR

))*) 2_OTY LXO HTOPY 6[_TZWPX^ ?LX_QLN^_\TXR

))** EPWTNYXO_N^Y\ LXO A^SP\ 6VPN^\YXTN 4YWZYXPX^ ?LX_QLN^_\TXR

))*+ @L`TRL^TYXLV$ ?PL]_\TXR$ 6VPN^\YWPOTNLV$ LXO 4YX^\YV ;X]^\_WPX^] ?LX_QLN^_\TXR

))*, ?LX_QLN^_\TXR LXO DPZ\YO_NTXR ?LRXP^TN LXO AZ^TNLV ?POTL

))+' 6VPN^\TN >TRS^TXR 6[_TZWPX^ ?LX_QLN^_\TXR

))+( 9Y_]PSYVO 2ZZVTLXNP ?LX_QLN^_\TXR

))+) 6VPN^\TNLV 6[_TZWPX^ ?LX_QLN^_\TXR

))+/ A^SP\ 6VPN^\TNLV 6[_TZWPX^ LXO 4YWZYXPX^ ?LX_QLN^_\TXR

)),' ?Y^Y\ HPSTNVP ?LX_QLN^_\TXR

)),( ?Y^Y\ HPSTNVP 3YOc LXO F\LTVP\ ?LX_QLN^_\TXR

)),) ?Y^Y\ HPSTNVP BL\^] ?LX_QLN^_\TXR

)),* 2P\Y]ZLNP B\YO_N^ LXO BL\^] ?LX_QLN^_\TXR

)),+ DLTV\YLO DYVVTXR E^YNU ?LX_QLN^_\TXR

)),, ESTZ LXO 3YL^ 3_TVOTXR

)),/ A^SP\ F\LX]ZY\^L^TYX 6[_TZWPX^ ?LX_QLN^_\TXR

))-' 9Y_]PSYVO LXO ;X]^T^_^TYXLV 7_\XT^_\P LXO =T^NSPX 4LMTXP^ ?LX_QLN^_\TXR

))-( AQQTNP 7_\XT^_\P "TXNV_OTXR 7Tb^_\P]# ?LX_QLN^_\TXR

))-/ A^SP\ 7_\XT^_\P DPVL^PO B\YO_N^ ?LX_QLN^_\TXR

))/' ?POTNLV 6[_TZWPX^ LXO E_ZZVTP] ?LX_QLN^_\TXR

))// A^SP\ ?T]NPVVLXPY_] ?LX_QLN^_\TXR

EY_\NP0 2V^P\cb$ ;XN% LXO BYZE^L^]1 B\Y`TOPO Mc >LXOG]PeGE2 TX NYVVLMY\L^TYX aT^S >PTRSe7T]SP\1 2_R_]^ (&'&%



6bSTMT^ � �
 � �

DPQP\PXNP QY\ @2;4E"* 4L^PRY\TP]

@2;4E"* 2VV 4L^PRY\TP]

*( ISYVP]LVP F\LOP "5_\LMVP$ @YXO_\LMVP 8YYO]$ 6VPN^\YXTN ?L\UP^]#

*()' ?Y^Y\ HPSTNVP LXO ?Y^Y\ HPSTNVP BL\^] LXO E_ZZVTP] ?P\NSLX^ ISYVP]LVP\]

*()( 7_\XT^_\P LXO 9YWP 7_\XT]STXR ?P\NSLX^ ISYVP]LVP\]

*()) >_WMP\ LXO A^SP\ 4YX]^\_N^TYX ?L^P\TLV] ?P\NSLX^ ISYVP]LVP\]

*()* B\YQP]]TYXLV LXO 4YWWP\NTLV 6[_TZWPX^ LXO E_ZZVTP] ?P\NSLX^ ISYVP]LVP\]

*()+ ?P^LV LXO ?TXP\LV "PbNPZ^ BP^\YVP_W# ?P\NSLX^ ISYVP]LVP\]

*(), 6VPN^\TNLV LXO 6VPN^\YXTN 8YYO] ?P\NSLX^ ISYVP]LVP\]

*()- 9L\OaL\P$ LXO BV_WMTXR LXO 9PL^TXR 6[_TZWPX^ LXO E_ZZVTP] ?P\NSLX^ ISYVP]LVP\]

*(). ?LNSTXP\c$ 6[_TZWPX^$ LXO E_ZZVTP] ?P\NSLX^ ISYVP]LVP\]

*()/ ?T]NPVVLXPY_] 5_\LMVP 8YYO] ?P\NSLX^ ISYVP]LVP\]

*(*' BLZP\ LXO BLZP\ B\YO_N^ ?P\NSLX^ ISYVP]LVP\]

*(*( 5\_R] LXO 5\_RRT]^]! E_XO\TP] ?P\NSLX^ ISYVP]LVP\]

*(*) 2ZZL\PV$ BTPNP 8YYO]$ LXO @Y^TYX] ?P\NSLX^ ISYVP]LVP\]

*(** 8\YNP\c LXO DPVL^PO B\YO_N^ ISYVP]LVP\]

*(*+ 7L\W B\YO_N^ DLa ?L^P\TLV ?P\NSLX^ ISYVP]LVP\]

*(*, 4SPWTNLV LXO 2VVTPO B\YO_N^] ?P\NSLX^ ISYVP]LVP\]

*(*- BP^\YVP_W LXO BP^\YVP_W B\YO_N^] ?P\NSLX^ ISYVP]LVP\]

*(*. 3PP\$ ITXP$ LXO 5T]^TVVPO 2VNYSYVTN 3P`P\LRP ?P\NSLX^ ISYVP]LVP\]

*(*/ ?T]NPVVLXPY_] @YXO_\LMVP 8YYO] ?P\NSLX^ ISYVP]LVP\]

*(+' ISYVP]LVP 6VPN^\YXTN ?L\UP^] LXO 2RPX^] LXO 3\YUP\]

** DP^LTV F\LOP "9L\OVTXP]$ 9YWP ;WZ\Y`PWPX^$ 7YYO$ 9PLV^S 4L\P$ 4VY^STXR#

**'' 2_^YWYMTVP 5PLVP\]

**'( A^SP\ ?Y^Y\ HPSTNVP 5PLVP\]

**') 2_^YWY T̂`P BL\^]$ 2NNP]]Y\TP]$ LXO FT\P E^Y\P]

**(' 7_\XT^_\P E^Y\P]

**(( 9YWP 7_\XT]STXR] E^Y\P]

**)' 6VPN^\YXTN] LXO 2ZZVTLXNP E^Y\P]

***' 3_TVOTXR ?L^P\TLV LXO E_ZZVTP] 5PLVP\]

***( >LaX LXO 8L\OPX 6[_TZWPX^ LXO E_ZZVTP] E^Y\P]

**+' 8\YNP\c E^Y\P]

**+( EZPNTLV^c 7YYO E^Y\P]

**+) 3PP\$ ITXP$ LXO >T[_Y\ E^Y\P]

**,' 9PLV^S LXO BP\]YXLV 4L\P E^Y\P]

**-' 8L]YVTXP E^L^TYX]

**.' 4VY^STXR E^Y\P]

**.( ESYP E^Y\P]

**.) <PaPV\c$ >_RRLRP$ LXO >PL^SP\ 8YYO] E^Y\P]

*+ DP^LTV F\LOP "EZY\^TXR 8YYO]$ 9YMMc$ 3YYU]$ ?_]TN$ 8PXP\LV ?P\NSLXOT]P#

*+'' EZY\^TXR 8YYO]$ 9YMMc$ LXO ?_]TNLV ;X]^\_WPX^ E^Y\P]

*+'( 3YYU$ BP\TYOTNLV$ LXO ?_]TN E^Y\P]

*+(' 5PZL\^WPX^ E^Y\P]

*+(/ A^SP\ 8PXP\LV ?P\NSLXOT]P E^Y\P]

*+)' 7VY\T]^]

*+)( AQQTNP E_ZZVTP]$ E^L^TYXP\c$ LXO 8TQ^ E^Y\P]

*+)) G]PO ?P\NSLXOT]P E^Y\P]

*+)/ A^SP\ ?T]NPVVLXPY_] E^Y\P DP^LTVP\]

*+*' 6VPN^\YXTN ESYZZTXR LXO ?LTV"A\OP\ 9Y_]P]

*+*( HPXOTXR ?LNSTXP AZP\L^Y\]

*+*) 5T\PN^ EPVVTXR 6]^LMVT]SWPX^]
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DPQP\PXNP QY\ @2;4E"* 4L^PRY\TP]

+' ;XQY\WL^TYX "B_MVT]STXR$ DPNY\OTXR$ 3\YLONL]^TXR$ FPVPNYWW%$ ;X^P\XP^#

+''' @Pa]ZLZP\$ BP\TYOTNLV$ 3YYU$ LXO 5T\PN^Y\c B_MVT]SP\]

+''( EYQ^aL\P B_MVT]SP\]

+'(' ?Y^TYX BTN^_\P LXO HTOPY ;XO_]^\TP]

+'(( EY_XO DPNY\OTXR ;XO_]^\TP]

+'+' DLOTY LXO FPVP`T]TYX 3\YLONL]^TXR

+'+( 4LMVP LXO A^SP\ E_M]N\TZ^TYX B\YR\LWWTXR

+',' ;X^P\XP^ B_MVT]STXR LXO 3\YLONL]^TXR

+'-' IT\PO FPVPNYWW_XTNL^TYX] 4L\\TP\]

+'-( IT\PVP]] FPVPNYWW_XTNL^TYX] 4L\\TP\] "PbNPZ^ EL^PVVT^P#

+'-) FPVPNYWW_XTNL^TYX] DP]PVVP\]

+'-* EL^PVVT^P FPVPNYWW_XTNL^TYX]

+'-+ 4LMVP LXO A^SP\ B\YR\LW 5T]^\TM_^TYX

+'-/ A^SP\ FPVPNYWW_XTNL^TYX]

+'.' ;X^P\XP^ EP\`TNP B\Y`TOP\] LXO IPM EPL\NS BY\^LV]

+'.( 5L^L B\YNP]]TXR$ 9Y]^TXR$ LXO DPVL^PO EP\`TNP]

+'/' A^SP\ ;XQY\WL^TYX EP\`TNP]

+( 7TXLXNP LXO ;X]_\LXNP "4PX^\LV 3LXU$ 4\POT^$ 4YWWYOT^TP]$ 7TXLXNTLV$ ;X]_\LXNP#

+('' ?YXP^L\c 2_^SY\T^TP]���4PX^\LV 3LXU

+((' 5PZY]T^Y\c 4\POT^ ;X^P\WPOTL^TYX

+((( @YXOPZY]T^Y\c 4\POT^ ;X^P\WPOTL^TYX

+(() 2N^T`T^TP] DPVL^PO ^Y 4\POT^ ;X^P\WPOTL^TYX

+()' EPN_\T^TP] LXO 4YWWYOT^c 4YX^\LN^] ;X^P\WPOTL^TYX LXO 3\YUP\LRP

+()( EPN_\T^TP] LXO 4YWWYOT^c 6bNSLXRP]

+()/ A^SP\ 7TXLXNTLV ;X`P]^WPX^ 2N^T`T^TP]

+(*' ;X]_\LXNP 4L\\TP\]

+(*( 2RPXNTP]$ 3\YUP\LRP]$ LXO A^SP\ ;X]_\LXNP DPVL^PO 2N^T`T^TP]

+(+' ;X]_\LXNP LXO 6WZVYcPP 3PXPQT^ 7_XO]

+(+/ A^SP\ ;X`P]^WPX^ BYYV] LXO 7_XO]

+) DPLV 6]^L^P LXO DPX^LV LXO >PL]TXR$ >P]]Y\]

+)'' >P]]Y\] YQ DPLV 6]^L^P

+)'( AQQTNP] YQ DPLV 6]^L^P 2RPX^] LXO 3\YUP\]

+)') 2N^T`T^TP] DPVL^PO ^Y DPLV 6]^L^P

+)(' 2_^YWY^T`P 6[_TZWPX^ DPX^LV LXO >PL]TXR

+)(( 4YX]_WP\ 8YYO] DPX^LV

+)() 8PXP\LV DPX^LV 4PX^P\]

+)(* 4YWWP\NTLV LXO ;XO_]^\TLV ?LNSTXP\c LXO 6[_TZWPX^ DPX^LV LXO >PL]TXR

+))' >P]]Y\] YQ @YXQTXLXNTLV ;X^LXRTMVP 2]]P^] "PbNPZ^ 4YZc\TRS^PO IY\U]#

+* B\YQP]]TYXLV$ ENTPX^TQTN$ LXO FPNSXTNLV EP\`TNP]

+*'' >PRLV EP\`TNP]

+*'( 2NNY_X^TXR$ FLb B\PZL\L^TYX$ 3YYUUPPZTXR$ LXO BLc\YVV EP\`TNP]

+*') 2\NST^PN^_\LV$ 6XRTXPP\TXR$ LXO DPVL^PO EP\`TNP]

+*'* EZPNTLVTdPO 5P]TRX EP\`TNP]

+*'+ 4YWZ_^P\ Ec]^PW] 5P]TRX LXO DPVL^PO EP\`TNP]

+*', ?LXLRPWPX^$ ENTPX^TQTN$ LXO FPNSXTNLV 4YX]_V^TXR EP\`TNP]

+*'- ENTPX^TQTN DP]PL\NS LXO 5P`PVYZWPX^ EP\`TNP]

+*'. 2O`P\^T]TXR LXO DPVL^PO EP\`TNP]

+*'/ A^SP\ B\YQP]]TYXLV$ ENTPX^TQTN$ LXO FPNSXTNLV EP\`TNP]
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DPQP\PXNP QY\ @2;4E"* 4L^PRY\TP]

@2;4E"* 2VV 4L^PRY\TP]

++ ?LXLRPWPX^ YQ 4YWZLXTP] LXO 6X^P\Z\T]P]

++'' ?LXLRPWPX^ YQ 4YWZLXTP] LXO 6X^P\Z\T]P]

+, 2OWTXT]^\L^T`P LXO E_ZZY\^ LXO IL]^P ?LXLRPWPX^$ DPWPOTL^TYX

+,'' AQQTNP 2OWTXT]^\L^T`P EP\`TNP]

+,'( 7LNTVT^TP] E_ZZY\^ EP\`TNP]

+,') 6WZVYcWPX^ EP\`TNP]

+,'* 3_]TXP]] E_ZZY\^ EP\`TNP]

+,'+ F\L`PV 2\\LXRPWPX^ LXO DP]P\`L^TYX EP\`TNP]

+,', ;X`P]^TRL^TYX LXO EPN_\T^c EP\`TNP]

+,'- EP\`TNP] ^Y 3_TVOTXR] LXO 5aPVVTXR]

+,'/ A^SP\ E_ZZY\^ EP\`TNP]

+,(' IL]^P 4YVVPN^TYX

+,(( IL]^P F\PL^WPX^ LXO 5T]ZY]LV

+,(/ DPWPOTL^TYX LXO A^SP\ IL]^P ?LXLRPWPX^ EP\`TNP]

,' 6O_NL^TYXLV EP\`TNP]

,''' 6VPWPX^L\c LXO EPNYXOL\c ENSYYV]

,''( <_XTY\ 4YVVPRP]

,'') 4YVVPRP]$ GXT`P\]T^TP]$ LXO B\YQP]]TYXLV ENSYYV]

,''* 3_]TXP]] ENSYYV] LXO 4YWZ_^P\ LXO ?LXLRPWPX^ F\LTXTXR

,''+ FPNSXTNLV LXO F\LOP ENSYYV]

,'', A^SP\ ENSYYV] LXO ;X]^\_N^TYX

,''- 6O_NL^TYXLV E_ZZY\^ EP\`TNP]

,( 9PLV^S 4L\P LXO EYNTLV 2]]T]^LXNP

,('' AQQTNP] YQ BSc]TNTLX]

,('( AQQTNP] YQ 5PX^T]^]

,(') AQQTNP] YQ A^SP\ 9PLV^S B\LN^T^TYXP\]

,('* A_^ZL^TPX^ 4L\P 4PX^P\]

,('+ ?POTNLV LXO 5TLRXY]^TN >LMY\L^Y\TP]

,(', 9YWP 9PLV^S 4L\P EP\`TNP]

,('/ A^SP\ 2WM_VL^Y\c 9PLV^S 4L\P EP\`TNP]

,((' 8PXP\LV ?POTNLV LXO E_\RTNLV 9Y]ZT^LV]

,((( B]cNSTL^\TN LXO E_M]^LXNP 2M_]P 9Y]ZT^LV]

,(() EZPNTLV^c "PbNPZ^ B]cNSTL^\TN LXO E_M]^LXNP 2M_]P# 9Y]ZT^LV]

,()' @_\]TXR 4L\P 7LNTVT^TP]

,()( DP]TOPX^TLV ?PX^LV DP^L\OL^TYX$ ?PX^LV 9PLV^S LXO E_M]^LXNP 2M_]P 7LNTVT^TP]

,()) 4YWW_XT^c 4L\P 7LNTVT^TP] QY\ ^SP 6VOP\Vc

,()/ A^SP\ DP]TOPX^TLV 4L\P 7LNTVT^TP]

,(*' ;XOT`TO_LV LXO 7LWTVc EP\`TNP]

,(*( 4YWW_XT^c 7YYO LXO 9Y_]TXR$ LXO 6WP\RPXNc LXO A^SP\ DPVTPQ EP\`TNP]

,(*) HYNL^TYXLV DPSLMTVT^L^TYX EP\`TNP]

,(** 4STVO 5Lc 4L\P EP\`TNP]
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DPQP\PXNP QY\ @2;4E"* 4L^PRY\TP]

@2;4E"* 2VV 4L^PRY\TP]

-' ?_]P_W]$ 9T]^Y\TNLV ET^P]$ LXO ETWTVL\ ;X]^T^_^TYX]

-''' BP\QY\WTXR 2\^] 4YWZLXTP]

-''( EZPN^L^Y\ EZY\^]

-'') B\YWY^P\] YQ BP\QY\WTXR 2\^]$ EZY\^]$ LXO ETWTVL\ 6`PX^]

-''* 2RPX^] LXO ?LXLRP\] QY\ 2\^T]^]$ 2^SVP^P]$ 6X^P\^LTXP\]$ LXO A^SP\ B_MVTN 7TR_\P]

-''+ ;XOPZPXOPX^ 2\^T]^]$ I\T^P\]$ LXO BP\QY\WP\]

-'(' ?_]P_W]$ 9T]^Y\TNLV ET^P]$ LXO ETWTVL\ ;X]^T^_^TYX]

-')' 2W_]PWPX^ BL\U] LXO 2\NLOP]

-')( 8LWMVTXR ;XO_]^\TP]

-')/ A^SP\ 2W_]PWPX^ LXO DPN\PL^TYX ;XO_]^\TP]

-( 2NNYWWYOL^TYX LXO 7YYO EP\`TNP]

-('' F\L`PVP\ 2NNYWWYOL^TYX

-('( DH "DPN\PL^TYXLV HPSTNVP# BL\U] LXO DPN\PL^TYXLV 4LWZ]

-(') DYYWTXR LXO 3YL\OTXR 9Y_]P]

-((' 7_VV"EP\`TNP DP]^L_\LX^]

-((( >TWT^PO"EP\`TNP 6L^TXR BVLNP]

-(() EZPNTLV 7YYO EP\`TNP]

-((* 5\TXUTXR BVLNP] "2VNYSYVTN 3P`P\LRP]#

.' EP\`TNP] "DPZLT\$ ?LTX^PXLXNP$ BP\]YXLV$ >L_XO\c#

.''' 2_^YWY^T`P DPZLT\ LXO ?LTX^PXLXNP

.''( 6VPN^\YXTN LXO B\PNT]TYX 6[_TZWPX^ DPZLT\ LXO ?LTX^PXLXNP

.'') 4YWWP\NTLV$ ;XO_]^\TLV ?LNSTXP\c$ 6[_TZWPX^ "PbNPZ^ 2_^Y$ 6VPN^\YXTN# DPZLT\$ ?LTX^PXLXNP

.''* BP\]YXLV LXO 9Y_]PSYVO 8YYO] DPZLT\ LXO ?LTX^PXLXNP

.'(' BP\]YXLV 4L\P EP\`TNP]

.'(( 5PL^S 4L\P EP\`TNP]

.'() 5\cNVPLXTXR LXO >L_XO\c EP\`TNP]

.'(/ A^SP\ BP\]YXLV EP\`TNP]

.')' DPVTRTY_] A\RLXTdL^TYX]

.')( 8\LX^WLUTXR LXO 8T`TXR EP\`TNP]

.')) EYNTLV 2O`YNLNc A\RLXTdL^TYX]

.')* 4T`TN LXO EYNTLV A\RLXTdL^TYX]

.')/ 3_]TXP]]$ B\YQP]]TYXLV$ >LMY\$ BYVT^TNLV$ LXO ETWTVL\ A\RLXTdL^TYX]

.'*' B\T`L^P 9Y_]PSYVO]

/( B_MVTN 2OWTXT]^\L^TYX "EZLNP DP]PL\NS$ FPNSXYVYRc$ @L^!V EPN_\T^c#

/('' 6bPN_^T`P$ >PRT]VL^T`P$ LXO A^SP\ 8PXP\LV 8Y`P\XWPX^ E_ZZY\^

/((' <_]^TNP$ B_MVTN A\OP\$ LXO ELQP^c 2N^T`T^TP]

/()' 2OWTXT]^\L^TYX YQ 9_WLX DP]Y_\NP B\YR\LW]

/(*' 2OWTXT]^\L^TYX YQ 6X`T\YXWPX^LV C_LVT^c B\YR\LW]

/(+' 2OWTXT]^\L^TYX YQ 9Y_]TXR B\YR\LW]$ G\MLX BVLXXTXR$ LXO 4YWW_XT^c 5P`PVYZWPX^

/(,' 2OWTXT]^\L^TYX YQ 6NYXYWTN B\YR\LW]

/(-' EZLNP DP]PL\NS LXO FPNSXYVYRc

/(.' @L^TYXLV EPN_\T^c LXO ;X^P\XL^TYXLV 2QQLT\]
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